Word DL brochure templates continued

Word DL brochure more options - text heavy cloud =
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Folding examples:
Tri-Fold or Z-fold
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We'rd DL brochure
dccuiments when
printed internally will
have a white border.
This is a limitation
when using Word and
printing from your local
DRN printer.

Word CD covéers

For these and more options refer to Disc 1 Word CD covers

Word CD cover options
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CD front option 1 CD back

CD front option 2 CD front option 3
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eBew] INO BUIPINGD - SEUNEPING AMILOPE INSIA 92204 My

All text on CD covers can be changed. Images cannot be changed. There is no option for a RAAF Badge as the

allocated space is insufficient for correct size ratio.
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5.10 CD and DVD labels

For these options refer to Disc 1 - Word CD and DVD labels

Word CD and DVD label options

AIR FORCE

Visual Identity Guidelines
A guide to producing consistent and
effective visus ications

AIR FORCE

Tl

CD option 1

Images cannot
be replaced.

Visual Identity Guideline
A guide to producing consistent and
effective visual communications

CD option =

A guide to producing <o i E 2) Aiheadings and text

effective visual communi

can be repiece ..
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Word DVD label options

AIR FORCE

Visual ldentity Guidelines
A guide to producing consistont and
effective visual communications

DVD option 1

(1) Images cannot
be changed.

Visual Identity Guidelines
A guide to producing consistent and
effective visual communications

DVD option 2

All headings and text ® Visual Identity Guidelines
can be replaced. 2 f:f:..‘.: 2’:3: ::;:::.::L:M

DVD option 3
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5.11 Word DVD covers

For these options refer to Disc 1 — Word DVD covers

Word DVD cover options
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(2) All headings
and text can
be replaced.

AIR FORCE

Option 1

Visual identity Guidelines

AIR FORCE

Option 2

Option 3

Option 4
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AIR FORCE

Visual Identity Guidelines

AIR FORCE
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5.12 Word folder cover
and spine templates

For these and other options refer to Disc 1 — Word folder cover and spine templates

These folder covers are supplied as a standard RAAF Badge version. Squadron, Wing and Unit badges can
replace the RAAF Badge if it is necessary to highlight these individual groups. All headings and text can be
changed to suit your individual requirements. When printing the folder cover you will need to print on A3 paper

and trim to size. The spine can be printed on A4 paper.

Word folder cover and spine options
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Visusi Identity Guidelines
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5.13 Air Force on-tine media

Air Force Intranet website

The Air Force Intranet allows areas to estak'is’i aii internal presence. Known as RAAFWERB, the Intranet
uses a Content Management System. which hegates the requirement for areas to fund training and software

procurement.

For policy on the Intranet go to ithe RAAFWEB homepage at:

SATE(d)

SATE(d)

For further infarmiation contact Air Force Communication and Reputation Management or email:
S47E(d) @defence.gov.au

AIR FORCE

o e sy

Air Force Intranet
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Air Force Internet Website

The Internet is an effective, modern method of communication and enhances Air Force’s reputation as a
modern and advanced technology organisation. It is important that the Air Force has a consistent corporate
identity on the internet.

The Air Force Internet Website www.airforce.gov.au is the single point of entry for official Air Force
information on the Internet. All individual Air Force Squadrons, Groups, Units, Wings and Division sites are
all part of the Air Force website. All websites listed on the Air Force site must also comply with design and
content standards (Template System).

The Air Force Internet Website is managed and updated centrally assisting Units by making them no longer
responsible for the design, development and maintenance of individual web sites.

Information on the Air Force Internet Website can be found on the RAAF intranet:

SATE(d)
For those without access to the DRN, please fax S47&(d) or email the webmaster on:
SATE(d) @defence.gov.au

AIR FORCE

Air Force provides alr and space power for
Australia's security

Air Force Internet Air Force You Tube

Defence FOI 547/24/25

Air Force News

The Air Force News utilises the Air Farce biand elements in its mastheads and in its internal pages. It is
important to maintain consistency viith all our communications. Maximum exposure helps to establish and
embed our brand internally as ‘vell as out in the community.

Haven'’t

we seen

that face
| before? |

A Force rules the King of the road
bowling greens LT Oamon St s
ADF cycling cown

MILITARY Z‘:..‘T.".‘:

[ e i e i comes_|
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Air Force in words
The right tone

When you write about the Royal Australian Air Force, the tone of voice you use should reflect the values for
which we stand.

The language used throughout Royal Australian Air Force literature should be clear and concise, reflecting
our values and the dynamic environment in which we work.

Below you will find guidance on using tone of voice to express the values and personality of the Royal
Australian Air Force.

The right words

If we use particular words in our communications, such as those below, our audiences will begin to
recognise them and identity them with the Royal Australian Air Force.

Dynamic Accommodating ' Receptive Excellence Stimulated Devoted
Strong Compliant Open Expertise Encouraged  Committed
Adventurous Opportune Approachable Skills Inspired Loyal
Confident Challenging Reactive Pride Enthusiastic | Attentive
Accepting Fulfilling Quick to respond | Honest Driven Passionaiz
Co-operative Teamwork Alert Justice Determination @ Zec‘ous
Open Supportive Decisive Trust Self respect Wholehearted
Compliant Potential Responsible Leadership Enthusiastic U iconditiona!
Variable Pliable Informed Integrity Keen Sincere
Adjustable Convertible Attendant Accomplished | Passionaia Unreserved
Courageous Multi purpose Discerning Enerietic Serviie
Attuned Authoritative Dyramiic
Synchronised Proficient Yyl powered

Specialist iireless

Defence FOI 547/24/25

We all need to communicate effectively, both with each the  and our audiences, particularly our internal
and external audiences. It is not just Air Force image', that 2.ty our message — how we are verbally
represented also reflects on our image. Being consistent in how we use our words will ensure Air Force
achieves a professional, strong and effective imag» across all communication forms.

Writing RAAF, Royal AustraliaiyAir Force and Air Force

On 31 March 1921 the Australian A'r Foice was officially formed, with the prefix “Royal” being approved

by King George V in June 1327 alcng with the abbreviation RAAF. The three Australian Services were
commonly abbreviated to » 8A ‘Australian Regular Army), RAN (Royal Australian Navy) and RAAF (Royal
Australian Air Force). A'thbugh none of the Australian Services have changed official names, over the years,
reference to the Sa vices nas evolved to Army, Navy and Air Force.

All Air Forcs Dacas are known as RAAF Base. Eg. RAAF Base Williamtown, RAAF Base Amberley etc.
Int<riiational forum

The context and audience determines national or international use of words. In an international forum
or when other international forces are involved, ‘Royal Australian Air Force (RAAF)’ should be used, with
abbreviations in brackets.

national forum

in a national forum or when the other Australian Services are mentioned, use ‘Air Force’.
NOTE: Air Force is always two words, with initial capitals - Air Force.

Correspondence within Air Force

‘Correspondence’ covers all forms of written communication including facsimile, signal and email
messages. All correspondence originating from within the Royal Australian Air Force is to adhere to the
conventions in the Australian Defence Force Publication (ADFP) 102 — Defence Writing Standards. Electronic
templates for minutes, briefs, official letters, formal and demi-official letters remain unchanged on the
Defence Restricted Network.
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Common Air Force abbreviations

2
N

While the Australian Defence Force Publication (ADFP) 102 — Defence Writing Standards is the first point of

reference when preparing all Defence material, listed below are some common abbreviation forms used within \
Air Force, particularly when referring to Air Force Squadrons or Units, personnel ranks, aircraft, Exercises 0
and Operations. Capitals and abbreviations often have a specific use within Defence writing. Some of these

specific to Air Force are:

* The word Service(s) — shown with an initial capital refers to Army, Navy or Air Force.

¢ The full and abbreviated titles of a Squadron, Unit or Wing — No 11 Squadron (11SQN). Capital ‘N’,
lowercase ‘0’, no punctuation and a space, initial capital ‘Squadron’. When abbreviated there are no
spaces and all capitals — 11SQN. Always refer to the Squadron, Unit or Wing in full first with abbreviation in
brackets which is used thereafter. NOTE: A full list of abbreviations and their capitalisation is found in
ADFP 103 - Abbreviations and Military Symbols.

«External Communications

* Specific ranks are initially shown in full with abbreviation in brackets to be used thereafter. When
abbreviated, ranks are shown in capitals, without spaces and without any punctuation — Group Captain
(GPCAPT). A full list of Air Force ranks is listed below.

* Names of exercises, plans, projects and operations appear entirely in capitals with the generic components
‘exercise’, ‘operation’ etc preceding the names with initial capitals — Exercise CROCODILE, Operation
FALCONER and can be abbreviated to Op FALCONER or Ex CROCODILE.

e Equipment names are given an initial capital, but not italicised — Hercules aircraft. The generic components
are not given initial capitals. Correct model titles for all current RAAF aircraft are listed below.

[RaNKs | ACRONYM AIRCRAFT

Air Chief Marshal ACM AP-3C Orion

Air Marshal AIRMSHL C-130H Hercules

Air Vice-Marshal AVM C-130J Hercules

Air Commodore AIRCDRE F/A-18 Hornet

Group Captain GPCAPT F/A-18F Super Hornet

Wing Commander WGCDR Heron UAV

Squadron Leader SQNLDR Hawk 127

Flight Lieutenant FLTLT PC-9/A

Flying Officer FLGOFF MRTT Airbus £330

Pilot Officer PLTOFF 737 BBJ

Warrant Officer of the Air Force WOFF-AF Challengar =604

Warrant Officer WOFF K-250C Kiny Air

Flight Sergeant FSGT Globeinaster C-174

Sergeant SGT ATZWEC Wedoswil -
Corporal cPL - =
Leading Aircraftman LAC =

Leading Aircraftwoman LACW =

Aircraftman AC - il i
Aircraftwoman ACW - == .

Officer Cadet OFFCDT ————— -

‘WFA#?M:Branding




Defence FOI 547/24/25

Graphic design -
A4 brochuies

Refer to Disc 2 — Graphic ¢'2sigi:—/14 brochures
Introduction

Exte r n aI CO m m u n I Cat I O n S The templates included in thie ciiaptor are for use by professional graphic designers only. Included are a selection

of A4, A5 and DL brochures, newsletters, CD and DVD covers and labels, folders and powerpoint presentations.
The templates are intended 1o form the basis for all documents and can be updated with new content and

imagery to suit the i.3eac of the end user.

Document size A4 — 210mm (w) x 297mm (h)
A4 cover option 1 - clouds image Colour full colour (cmyk)

Flight paths sit 10mm from left edge
and bleed 3mm top and bottom of page.

Image Takes up top two thirds of grid 210mm (w) x 198mm (h).
Keyline 2pt white keyline.
Text panel 44mm high, Air Force steel texture.

Title text Helvetica Neue Heavy, copy can appear in a
combination of four colours (white, blue, black or red).

Logo panel White with 2pt black keyline, 22mm high.
Air Force Logo Half the height of logo panel (11mm).

RAAF Badge 2.5 times the height of the Air Force Logo
(27.5mm), right aligned, centred within blue cloud panel.

@0 e O

188mm

©)

Blue panel Air Force dark blue cloud texture.

— 22mm
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A4 cover option 2 - single image

10mm

Document size A4 — 210mm (w) x 297mm (h)
Colour full colour (cmyk)

Flight paths sit 10mm from left edge and
bleed 3mm top and bottom of page.

Image Takes up top two thirds of grid 210mm
(w) x 198mm (h).

Keyline 2pt white keyline.

Text panel 44mm high, Air Force

steel texture.

Title text Helvetica Neue Heavy, copy can
appear in a combination of four colours
(white, blue, black or red).

Logo panel White with 2pt black keyiine,
22mm high.

Air Force Logo Half the height of logo
panel (11mm).

RAAF Badge 2.5 times the height of the
Air Force Logo (27.5mm), right aligned,
centred within blue panel.

Blue panel Air Force dark biue cloud texture.

®@ Q0 @ ©® 60 @ O

®

Document size A4 — 210mm (w) x 297mm (h)
Colour full colour (cmyk)

Flight paths sit 10mm from left ecge <nd
bleed 3mm top and bottom of page

Main image 210mm (w) x 1 7+mm (h).
Keylines 2pt white keviines.

Images Maximum o' t*ire¢ images, div ded
equally in width/Helahdis equal to that Ulithe
grey steel Lana (44mr).

Text panel 44127 high, Air Force

steel te dure.

Tilte *axt Helvetica Neua Heawy, Copy can
ap,ear.n a combination oi four colours (white,
bise, black or red).

Logo panel White witii 2pt black keyline,
22mm high.

Air Forco Loygn Half the height of logo panel
(1 1mi).

WA/, Budge 2.5 times the height of the

Aif Fo'ce Logo (27.5mm), right aligned,
centred within blue panel.

Blue panel Air Force dark blue
Cloud texture.

®@ @ O O

CHCEC)

(S

A4 brochure - text page layouts

Defence FOI 547/24/25

@ @

@

@ Background colour white, Air Force grey or Air Pull-out quote Helvetica Neue Light,
Force steel texture at 35% transparency. 18pt/21pt, white.

@ Page margins Top 55mm, bottom 25mm, outside @ Pull-out box 50% tint Air Force grey, text inset
15mm, inside 20mm, 2 column text with 10mm gutter. 5mm within box.

(® Heading 1 Helvetica Neue Black, 31pt/31pt, Imagery always appears level with the dark cloud
tracking 3, Air Force blue, second line can be or steel texture between the images if placed at the
Air Force grey. bottom of the page and the black 2pt line on a 4

(@  Heading 2 Helvetica Neue Black, 12pt/12pt, degree angle, unless on a full page bleed.
space before 2mm, space after 1mm, Air Force blue. @ White keylines 2pt, to be used on coloured

(® Heading 3 Helvetica Neue Black, 10pt/12pt, Pacigaindsgit e e
space before 2mm, space after 1imm, black. @ Black keylines 2pt, to be used on white backgrounds.

@ Body text Helvetica Neue Roman, 9pt/15pt, @ Air Force Logo 7mm high, 15mm from bottom
space after 3mm. of page.

@ Body text intro Helvetica Neue Bold, 9pt/15pt, Page footers 12mm from bottom of page.

space after 3mm.
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A4 Brochure - inside spreads layout options

A variety of templates are available consisting of a range of layout options for A4 brochure spreads, from
text heavy documents, to imagery based brochures.

A4 intro spread A4 text heavy spread with muitiple images:

& Nonsequi psustinim nuliut ad tatueriure dolorting ent eum dolor
Our Air Force ip ex ercilisit doloreetum zzrit nonullaorem deliquis delismod te
ming euis aci er in henibh eliqua mcon henim zzris num zzrit.

Our Vision

e Tt e g gt it

s i e, v 4t e

ety et . g o ot o

[ ————
oating 3 e e e 7
o e .U e e Gemmeni._ Auiralin:

P N ——————

iat autat at

[ - — Pty
[P P

o e e 2

A4 text heavy spread with large image: AA full page image spread:

ir Forse

et o e gt T i e o e it et i T 7 kb g

- — doliquis dollsmod to ming ous ac or in henibh alkaa
T Aarcepace Operationsl i

‘Support Group. meon num zzrit volum in
o o daliquis nisci tat volptat, e e i M
e ———— - y . ot v st e e o ot

P

Maaing 3

e e et e e

St e i o i e o
PP s

vty i ——
e e s e o e

R

PSR ———
P I ——
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Graphic design - A5 brochures

Refer to Disc 2 — Graphic design — A5 brochures

A5 cover - cloud image

7mm

—i

Document size A5 — 148.5mm (w) x 210mm (h)
Colour full colour (cmyk)

Flight paths sit 7mm from left edge and bleed
3mm top and bottom of page.

Image 128mm high.
Keyline 2pt white keyline.
Text panel 37mm high, Air Force steel texture.

Title text Helvetica Neue Heavy, can appear in a
combination of four colours (white, blue, black or red).

Logo panel White with 3pt black keyline,
18.5mm high.

Air Force Logo Half the height of logo panel (8mm).

RAAF Badge Set to minimum height of 24mm,
right aligned, centred within blue panel.

Blue panel Air Force dark cloud texture.

@0 @ OeEE ©

)

Document size A5 — 148.5mm (w) x.210mm (n)
Colour full colour (cmyk)

Flight paths sit 7mir fron. 'eft edge and bl 2d
3mm top and battom of page.

Images Maximuin of three imagesivicad
equally in vidih.dHeight is equal ic that of the
grey stcol band44mm).

Kevliie 2r1 white keyline
“ext panel 37mm hign, Air Furce steel texture.

Title text Helvet:.a Nciie Heavy, can appear in a
combination of ‘our talaurs (white, blue, black or red).

Logo pariel Vhiie with 2pt black keyline,
18.5mm hicin.

Air*orce Logo Half the height of logo panel (9mm).

P © ©

®0 @

RZ.AF Ladge Set to minimum height of 24mm,
abt aligned, centred within blue panel.

Blue panel Air Force dark cloud texture.

®

A5 cover - single image

18.6mm

A5 cover - multiple images

7mm
|

128mm

87mm

18.6mm

Defence FOI 547/24/25

Document size A5 — 148.5mm (w) x 210mm (h)

Colour full colour (cmyk)

@0 @ OEEE ©

©)

Flight paths sit 7mm from left edge and bleed
3mm top and bottom of page.

Image 128mm high.
Keyline 2pt white keyline.
Text panel 37mm high, Air Force steel texture.

Title text Helvetica Neue Heavy, can appear in a
combination of four colours (white, blue, black or red).

Logo panel White with 2pt black keyline,
18.5mm high.

Air Force Logo Half the height of logo panel (Smm).

RAAF Badge Set to minimum height of 24mm,
right aligned, centred within blue panel.

Blue panel Air Force dark blue cloud texture.

Document size A5 — 148.5mm (w) x 210mm (h)
Colour full colour (cmyk)

@0 @ @eEe ® O

@

Flight paths sit 7mm from left edge and bleed
3mm top and bottom of page.

Images Maximum of three images, divided
equally in width. Height is equal to that of the
grey steel band (44mm).

Keyline 2pt white keyline.
Text panel 37mm high, Air Force steel texture.

Title text Helvetica Neue Heavy, can appear in a
combination of four colours (white, blue, black or red).

Logo panel White with 2pt black keyline,
18.5mm high.

Air Force Logo Half the height of logo panel (Smm).

RAAF Badge Set to minimum height of 24mm,
right aligned, centred within blue panel.

Blue panel Air Force dark blue cloud texture.
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A5 brochure - inside spreads

Uptt, quits umeny s o sndie i
ook ag
Sng st ot whsts debummed Sen :mmma—-.nv-m
u— ettt doioranct ax aro oo dokr s ok bare
P, GO, SR A 0 | ke 5 i g commy e Nonsequi psustinim nullut ad tatueriure dete
@—— ting ent eum dolor ip ex ercilisit doloreetum
[y
wanroa, e erem v
® Hoading 3

x cu  ct am st 25 am
T pe——————

Our Vision (1) Background colour white,

Air Force grey or Air Force steel
texture at 35% transparency.

Chief of Air Force

o, @ Page margins Top 15mr, bottcn

Defence FOI 547/24/25

Graphic design — DL brochures

Refer to Disc 2 — Graphic design — DL brociiures

DL option 1 - image heavy, ou:tside

. dokotion
aman.
- L
-
| ta sorsed dolortisd ort.
| * sading 3
Creny i nim . Tom 22789, voltatuar in
han accurn veiora mc augat . st U verd
velamaruis ronulpudctm wika ad @ g, qupt ad

ot o focidure velisit at.
Uptat, cor sart vk z2rksto odiam, el wisissim
[ orero consenguis d magrismod wxa s dokim zzt i
o corat doloborar nc tem augeit auget landt

mocipuman e veatin hant ut pracese nss.

Document size DL — 99mm (w) x 210mm (h)
Colour full colour (cmyk)

e e and v

Pow o rgmeaten £ vty
s, Ao i o cammg

00 g c e Ferm.
Atrare s oo A Fores

T er——

st ook The crenghol P A

W P b e procezz.
o we row e 3 svghena

AIR FORCE

@

18mm, outside 10mm, ircide 15mm,
2 column text with 6mm guticr

Heading 1 Helvetica 1 2ue Black,
27pt/27pt, tracking 2, Ail Force blue;
second liné 22 be

Air Force irey.

Heading 2 huivetica Neu Black,
12pt 12pt, space before 2i1im,
spane after imm, Air Force bluc.
1'232.ing 3 Helvetina Ne e Black,
‘Opt/12pt, space brior: 2mm,
space after 11u. LInik.

QO ©® e ©

Flight paths sit 5mm from left edge and
bleed 3mm top and bottom of page.

Image 88.5mm high.

Images appear on a 4 degree angle,
with a 2pt white keyline.

Text panel 36mm high, Air Force steel texture.

Title text Helvetica Neue Heavy, can appear in a
combination of four colours (white, blue, black or red).

Logo panel White with 2pt black keyline, 18mm high.

Air Force Logo (cover) Half the height of logo
panel (9mm).

® PG OO

®

Air Force Logo (inside/back) 7mm high.

RAAF Badge Set to minimum height of 24mm,
right aligned, centred within blue panel.

Blue panel Air Force dark blue cloud texture.
Background colour Air Force steel texture.

Headings Helvetica Neue Black, 12pt/12pt,
space before 2mm, space after imm, Air Force blue.

Body text Helvetica Neue Roman, 9pt/15pt,
space after 3mm.

Keyline 2pt, black.

Body text Helvetica i '2ue Roman, 9pt'15p. space after 3mm.

Body text intro He'e*.ca Neue Bolc' 9pt/ ‘5o, space after 3mm.
Pull-out r uo\~ Helvetica Neue '.gi - 1e3t/21pt, Air Force blue.
Imag-~., 2. ™, s appears or = 1 ¢ »or ze angle, unless on a full page bleed.
Whit. «er iines 3pt, to be L~ed Jn coloured backgrounds or images.
Zlack keylines @nt, t¢ b, us 2d L1 white backgrounds.

. *rForce Lc 90 7m. high, 15mm from bottom of page.
Page footers b. "™ .;com bottom of page.

CLORE®O®
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DL option 2 - text heavy, euitsice

DL option 1 - image heavy, inside

()————ir Force Headquarters

Tum velit laore tisi. Unt aliquat, s ) amoori tatem 2zrt
adit prasse dolortion exercil lenrem ir ansi eusrcing
eu eumsandiam am, corpr cin w - “ustin cu facidunt
aliquaten ipsum dolesed |- agyt s hore magrim
quiscil iquamconull’’ e pums. xf# Leros et prat, susci
tet, consed dob | erat

T Oy Al vm i Ut Tem zzribquam vohdatuer in
hent g um vok i minci eugait am, quam quat. Ut vent
velasseq i3 nonuiputetum vulls ad eu feugiat, quipit ad Heading 3

em vl aus ¢ il if enit lore ea ait enss alismolobor ipisl ‘Afing exer stummod ionsequis ibh ea feu faci tie

Air Command - Australia

Nulla facil ut enis enit, veliquate e¢, summy nos do
coreet atusrostrud magnit, vel ulam, care dolore
modipt, quatem veribh eugiamconsed doluptat et inim
nonse tem dolors conullan velit do coreet doloborem
inci tam augait augait landipit aliquis!ing eriustin ut
‘accumsan heniscil ula feu feui eit, ver ssquat. Et ad
magna adip eum zzriuscil dip essendre magna feum
nim quamet, quat.

Ibh et, quis ad esectet
nullamet at inim zzrilit.

7

Solortis dolore exerit
volenibh estrud tat am

iure tionsenis ad et nib. Ready and capable Peacstime epsrations ot e st velod ot eraasticnsaqu onsectem s veros augait it s N,
fisi. Unt aliquat, Nulla facil ut enis enit, veliquate et, summy nas do ‘cortislin ut irusci lumsan drerita am aliquat dolore Wt -
Ed dolore vent ea : corst #, vl ulm, coe colore i i L] S

Uptat, cor sent volum zzriusto odiam, veliquat wisissim

—®
i : :mm:mmmmuddmnmi
—@

corpercin mocdipit, quatem venibh sugiamconsed doluptat et wisit
inim nonse tem dolore conlan veit do coreet

roidunt velesed eit iriit aut lorper sustisi bisore er sim

feumsandio commod
M dismol

modolesent velent eug

aliquatem ipsum dolesed magrit afs. Lore magrim
quiscil iquamconula faccumsandit veros et prat, susci jait augad Bncipd iqas g |

ut num diamcon exerostrud tat velenis alis dionsed tat,

if el tet, consed dolortisi erat. ‘enustin ut accumsan henisci ulla feu feul elit, ver luptatum autatue riurem ipit aliquis diam, ssmod
ait la facinim dolor am R i ; A R s T
ilit voluptat, ver sim irit y e st i B o el Tt niam o euipsusto erat prassto enit acilan henim. oeageldelor svoomeny olsmodo
‘hent accum volore minci eugait am, quam quat. Ut vent -
accum nulla. velassequis nonulputetum vula ad eu feugiat, quipit ad Nulla facil ut enis ent, veliquate et, summy nos do
tem vel eui el iril # enit lore ea alit enis alismolobor ipisl “Table head ‘coreet atuerostrud magnit, vel ullam, core dolore nim
ent la facidunt velisit at. Column A Column B Figures.
- inci tem augait aliquisl
Uptat, cor sent volum zzriusto odiam, veliquat wisissim Dolortion Quatem 123.00 ‘scctran henisc ulla fiu feui o, ver ssqiet. Bt ad
i r: i & Accum Faui 456.00 ‘magna adip eum zzrusci dip essendre magna feum
mmm@mm-@w e =y —~ i quamet, quat.
luptatum autatue riurem ipit aiiquis diam, sismod Y —
it yssist Dolortion Quatem 123.00 in hent
Exer Ver 1234.00 ‘eugait am, quam quat. Ut vent velessequis nonul

‘putetum vula ad eu feugiat, quipi ad tem vel eui.

I

Document size DL — 99mm (w) x 210mm (h)
Colour full colour (cmyk)

Document size DL — 99mm (w) x 210mm (h)
Colour full colour (cmyk)

®

©® ® OO

Flight paths sit 5mm from left edge and
bleed 3mm top and bottom of page.

Blue background Air Force dark blue cloud texture.

Pull-out quote/intro Helvetica Neue Light,
white, sized to fit amount of text.

Images appear on a 4 degree angle,
with a 2pt white keyline.

Grey background Air Force steel texture.

@0 @

Headings Helvetica | iaue Black, Air Fora2 bice,
space befare 2 nm, space after 1mmy 2/12pt.

Body text reiverca Neue Romar, br ick, 9/15pt.
Keyline 21t

Air Force Logo 7mm high, pasitioned 3mm below
black keyline, right alxyfiea with margins.

Q @O ®EE O

Flight paths sit 5mm from left edge and
bleed 3mm top and bottom of page.

Image 124.5mm high.
Text panel 36mm high, Air Force steel texture.

Title text Helvetica Neue Heavy, can appear in a
combination of four colours (white, blue, black or red).

Logo panel White with 2pt black keyline, 18mm high.

Air Force Logo (cover) Half the height of logo
panel (9mm).

Air Force Logo (inside/back) 7mm high.

®

®@ ® 0@

RAAF Badge Set to minimum height of 24mm,
right aligned, centred within blue panel.

Blue panel Air Force dark blue cloud texture.
Background colour White.

Headings Helvetica Neue Black, 12pt/12pt,
space before 2mm, space after 1mm, Air Force blue.

Body text Helvetica Neue Roman, 9pt/15pt,
space after 3mm.

Keyline 2pt, black.

Air Force B




Combat
Support Group

Ogna consequi blam, consequat, commodi
onullaor sustrud dolore facil illam, consequat,
sissed tis nim dolorer sed tet aut lor alit sut
nullumsan vulla feugait il exeros nulputat. Im
veraessis am veliqui ero diat.

DL option 2 - text heavy, inside

uer in hent acoum volore minci

Support Group

Sis augait nim in hendre delit, quissendrer ure
consacts facipis aciit i, velt ipsusto sis sl rostis
am do do ero odolor sectem quat at. Duis nosto dolore

nullut pratismod min etum iriurerosto odolore vullam

‘eugait am, quam quat. Uit vent velessequis nonulput
etum vula 5d eu feugiat, quipit ad tem vel eui i i
enit lore ea alit enis aismolobor ipis ent la veist at

Heading 3

Uptat, cor sent vokum zzriusto odiam, veliquat wisissim
ad i

magna feugiamet dolorperat doleni
dolor iriure tie feu facilis modolors cor se dolorpe
fiustrud magns feu faciniam, quam etummol cborer

Heading 3

Aliquam zzit uls con uiputpat augiam wiput
lorpercidunt ia od eugait prat veliquam rulluptating
& si tie consequis conule aciduismod dolor sert kore
‘modions endionse velis zzrilis nulut pratismod min
tum rirerosto.

Odolore wilam dipis adio dolor at pratue tio od eugait

prat veiquam nuluptating ex e si tie consequis od

nulluptating ex er sitie consequis odigna facidus!
axer ut vercipit

urest, vent in ullan er exercip suscinis dignisit ipsummy

ruila feuisi sum.

Ready and capable

“Tum veit laore tisi. Unt aliquat, sequamcon utatem zzrt
it prasse dolortion exercil laorem inis enisi exarcing
‘eui eumsandiam am, corpercin ver sustin eu facidunt
aliquatem ipsum dolesed magnit alisi. Lore magnim
quiscil iquamoonula faccumsandit veros et prat, susci
tet, consed dolortisl erat. Ommy nulaorem nim diat.

do coreet doloborerm inci tem augait augait lendipit
luptatum autatue fiurem ipit aliquis diam, sismod

Tet niam nos euipsusto erat praesto enit aclian henim.

Peacetime operations
Nudla faci ut enis enit,

coreet atusrostrud magni, vel uiam, core dolore
modipit, quatem venibh eugamconsed doluptat et wisit
inim nonse tem dolore conullan velit do coreet eriustin
ut sccumsan henisc ull feu feui eit, ver sequat. Et ad
magna adip eum 2zruscil dip essendre magna feum
nim quamet, quat.

Table head

Column A Column B Figures
Dolortion Quatem 12300
Accum Feu 45600
Tem Atuerostrud 780.00
Dolortion Quatem 12300
Exer Ver 1234.00

Document size DL — 99mm (w) x 210mm (h)

Colour full colour (cmyk)
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Graphic design — Newsletter

Refer to Disc 2 — Graphic design — Newsletiar

Outside spread
li N ‘
t— ok - * Heading to go hers
S| e
P Smcee

(} lorting ent eum dolor ip ex ercilsit dolor
5 | EetumTzzitrontisor

—— - e
®_ !3 e
& S iianan
a — P e
===
- e
e
==
e
e

| Air Combat Group
| “\Nonsequi psustinim nullut ad tatueriure do

rem deliquis de lismod

M

Royal Australian Air Force @ —

-
L ®
O
—®
—®
-

te ming eus aci er in henibh eliqua meon

henim zzrilis num zzrit.

ke 0t e e

Document size A4 — 210mm (w) x 297mm (h)
Colour full colour (cmyk)

@ Background colour Air Force dark blue cloud @ Body text Helvetica Netn Fioriian, spt/15pt,

texture.

Heading 1 Helvetica Neue Black, 27pt/27pt,
tracking 3, Air Force grey, second line can be
Air Force grey, Air Force pale blue or white.

@ Heading 2 Helvetica Neue Black, 12pt/12pt,

space before 2mm, space after 1mm, Air Force blue.

Heading 3 Helvetica Neue Black, 10pt/12pt,
space before 2mm, space after 1mm, black.

Q®

space after 3mm, white anc black.
Keyline 2pt, black.
Air Force Logo 7ri:m high.

@OP® ® @O O

Flight paths sit 10mm from left edge and bleed
3mm top of page ending 60.5mm from the top.

Header image 210mm (w) x 31mm (h).

White keylines 2pt, to be used on coloured
backgrounds or images.

Imagery placed within the columns can span from
1 to 3 columns across.

Imagery can also bleed off the page.
Header panel 31mm high, Air Force steel texture.
Background colour white.

Background colour Air Force grey. Use Air Force
grey or steel texture to to differentiate articles.

® e ®@ ® ®

&)

Page margins Top 15mm, bottom 22mm, outside
10mm, inside 10mm, 3 column text with 5mm gutter.

Pull-out quote Helvetica Neue Light, 18pt/21pt,
tracking 3, Air Force royal blue.

Contents box 40% tint Air Force grey or steel
texture, text inset 5mm within box.

Logo panel White with 3pt black keyline, 20mm high.

Air Force Logo half the height of the logo

panel (10mm).

RAAF Badge 2.5 times the height of the Air Force
Logo (256mm), right aligned, 10mm from the bottom.

Blue panel Air Force dark blue cloud texture,
30mm from the bottom.
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Graphic design -
CD and DVD covers and labels

Refer to Disc 2 — Graphic ¢'=sigi:— /2D and DVD covers and labels

Inside spread CD cover - front

Document size 120mm (w) x 120mm (h)
Colour full colour (cmyk)

2 = - Military working
Officer -
Co cling dogs foster care program

Flight paths sit 5mm from left
edge and bleed 3mm top and
bottom of page.

Image 116mm high.

Keyline 2pt white keyline.

Text panel 26mm high, Air Force
steel texture.

Title text Helvetica Neue Heavy,
can appear in a combination of four
colours (white, blue, black or red).

i s et et et

Q ® ©® P O

Logo panel White with 2pt black
keyline, 13mm high.
Air Force Logo Half the height of
logo panel (6.5mm).
Blue panel Air Force dark blue
cloud texture.
CD cover - back
Document size A4 — 210mm (w) x 297mm (h) o
Colour full colour (cmyk)
Black keylines 2pt, to be used on white backgrounds. @ Body text Helvetica Neue Romarn; 8.0t/ 2pt, 9
() NL Heading 3 Helvetica Neue Black, 31pt/31pt, Speice afler S,
tracking 3, Air Force royal blue. @ Body text intro Helvetica Neu= Buid, 8.5pt/12pt, N
) . space after 3mm Document size 149mm (w) x 118mm (h)
NL Heading 6 Helvetica Neue Black, 16pt/16pt, ®
space before 2mm, space after 3mm, Air Force royal @ Page footers 12nwii ol bottom of pagé. Colour fuil colour (cmyk)
blue.

@ Background colour Air Force dark
blue cloud texture.

@ Title text Helvetica Neue Bold,
white, 9.5pt.

NL Heading 7 Helvetica Neue Black, 12pt/12pt,
space before 2mm, space after 1mm, Air Force red.

®

ebew | nQ Bulpiny - saujjeping Ayjusp| |ENSIA 80104 JIY
ebew) ung Buiping - seujepiny A}jusp| |[ENSIA 82404 JIY
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DVD cover

Document size 273mm (w) x 182mm (h)

Colour full colour (cmyk)

@ Flight paths sit 6mm from left edge and bleed
3mm top and bottom of page.

@ Image 116mm high.
@ Keyline 2pt white keyline.

Text panel 28mm high, Air Force steel texture.

~ Air Force Branding

»
0
=
]
=
5
o
2
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3
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A guide ® producing consistent and e ective visual commun cations

AIR FORCE

@0 @

Title text Helvetica Neue Heavy, can appear iri 2
combination of four colours (white, blis, Biack or red).

Logo panel White with 2pt blac!« ey ne /i4mm high.
Air Force Logo Half the Faight of logo panel (Tmm}:
Blue panel Air Force dark biu» sloud texture.

CD Label option 1

AIR FORCE

v

isual Identity Guidelines
A guide to producing consistent and
\eﬂecﬁve visual communications

© Commonwaut of Austraia
N ‘Dspartmant of Detanca - A Force.
\

[ Label option 2

Visual Identity Guidelines
A guide to producing consistent and
effective visual communications

© Commonwosit of Ausaa
Departmant of Defanco - A Force

S

.
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Document size 120mm (w) x 120mm (h)
Colour full colour (cmyk)

O)

©)
®
®
®

Flight paths sit 2mm from left
edge.

Logo panel White with 2pt black
keyline, 18mm high.

Air Force Logo Half the height of
the logo

panel (9mm).

Background colours Air Force
steel texture, dark blue cloud
texture.

Title text Helvetica Neue
Heavy, white.

Document size 120mm (w) x 120mm (h)

Colour full colour (cmyk)

0
)
®
@
®
®

Flight paths sit 2mm from left edge.

Logo panel White with 2pt black
keyline, 18mm high.

Air Force Logo Half the height of
the logo panel (9mm).

Background colours Steel texture,
dark blue cloud texture.

Title text Helvetica Neue Heavy white.

Images Height of CD inner circle.
2pt keyline.
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Graphic design -
PowerPoint Presentations

Refer to Disc 2 — Graphic design — PowerPoint presentations

Title master option 1

Document size 800 pixels (w) x 600 pixels (h)
Colour RGB

@ Flight paths sit 8.5mm from left edge.
@ Dark cloud texture 254mm (w) x 52mm (h).

@ White keylines 2pt, to be used on coloured
backgrounds or images.

@ Images Maximum of three images, divided
equally in width. Height is equal to that of the
grey band (44mm).

@ Text panel 44mm high, Air Force steel texture,

text Arial Black, size determined by amount of text.

P © ®Q ®

Page margins Top 10mm, botia'n 10mm,
left 10mm, right 10mm:

Logo panel White wit'i 2pt black keyline; “2min high.
Air Force Logo hal Uie height of the
logo panel (17mm)

RAAF [ adge 2.5 times the hei_ht oi the Air Force
Logo {27.2mm), right aligned. . 10nmim from the bottom.

Blua pznel Dark clouc texiure, 48mm from the
bottom.

Title master option 2

Defending Australia’s pecP

Document size 800 pixels (w) x 600 pixels (h)
Colour RGB

© ®® G

Flight paths sit 8.5mm from left edge.

White keylines 2pt, to be used on coloured
backgrounds or images.

Image Generic dark cloud texture

Text panel 44mm high, Air Force grey,
text Arial Black, size determined by amount of text.

Page margins Top 10mm, bottom 10mm,
left 10mm, right 10mm.

® QO©@

C)

Befence FOI 547/24/25

e, security and interests

Logo panel White with 2pt black keyiine, 22mm high.

Air Force Logo half the height of the

logo panel (11mm).

RAAF Badge 2.5 times the height of the Air Force
Logo (27.5mm), right aligned, 10mm from the bottom.

Blue panel dark blue cloud texture, 48mm from the
bottom.
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Graphic design -
Folder cover and spine

5 Refer to Disc 2 — Graphic <'=sigi..—!"older cover and spine
Slide master (no background)

Oversize A4 folders
32mm 253mm

o—+——Heading

@—1————— + Points

i)
>
2
=
=
o
=
®
3
>

5

312mm

A guide to

/@
//mi—@

& A jstent and
U ide to producing CONSISI=e,_ ©
: 3 = 9ue«ec:tive visual communicatio
Document size 5
800 pixels (w) x 600 pixels (h) (T8
Colour RGB o
<
@ Heading in PowerPoint @ Air Force Logo half the
Arial Black, 36pt, Air Force height of the loao psne! (Zmin). —
@ royal blue. RAAF Badge 2.5 imes ine Document size Cover 253mm (w) x 312mm (h), Spine 32mm (w) x 312mm (h)
Points in PowerPoint height of the Al Forc= Logo (17.5mm), right ligned, Colour full col K
Avial Regular, 30pt, black 10mm fro'n tr botiom. olour ful colour (cmyk)
tbex"t \{vrth 'Atnr Forca royal biie @ Blue panei Dark blue cloud  xture, 48mm from
s the'hottoi. Flight paths sit 10mm from left edge and bleed (®  Logo Panel White with 2pt black keyline, 22mm high.
@ Background colour Wit Smen.topand Bottom of page. (@  Air Force Logo Half the height of logo panel (11mm).
Logo panel White with 2pt Image Takes up top two thirds of grid RAAF Badge 2.5 times the height of the Air Force

black keyline, 14mm high.

—7 087| * Air Force Branding

263mm;w) x 210mm (). Logo (27.5mm), right aligned, centred within
Keyline 2pt white keyline. blue panel.
Text Panel 44mm high, Air Force steel texture. Blue panel Air Force dark blue clouds.

Title text Helvetica Neue Black, copy can appear in a
combination of four colours (white, blue, black or red).

00 ©® ©
®
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Design guidelines

The logos and badges provided in the Air Force Visual Identity Guidelines should be used as provided. No colour
changes or distortion of the logos or badges will be accepted. However there is flexibility with the use of the
supporting graphics and the design templates provided on Disc 2. Not all of the template designs and supporting
graphics are complimentary to all design situations. The templates provided should be the first consideration and
adjusted to fit each communication situation. If it is necessary to produce an alternate design then all or some

of the visual elements in these guidelines are to be used as a source of inspiration. The integrity of the brand
outlined in the Air Force Visual Identity Guidelines must at all times be the main consideration for the design of
any further communication material.

All logos and badges are located on Disc 1 and all graphic design templates are located on Disc 2.

2
N

&

(8‘\\0(\ Promotional Material

©




Promotional Material

Defence FOI 547/24/25

Large format - Banners

Refer to Disc 2 — Graphic Design - Large tcrmat — Banners

Introduction

The templates included in this chapicr are for use by professional graphic designers only. Included are a selection
of pop up banners, lecterns, dislay »oards and tent signage. The templates can be adjusted in size to suit the

end users requirements. Tex! and! images can be changed to suit each targeted situation.
Banners

Pop up banrriers are used for exhibitions, air shows and areas that require Air Force branding. Their impact is
effective f thev are utilised correctly. A large amount of text does not work with this medium as large format
banrers are viewed from a distance. Text should be kept at a minimum. The title and the images should work

tognther to get the message across to the target audience.

Banners come in many different shapes and sizes. There are two standard sizes supplied on Disc 2. If other
sizes, images or text are required the templates can be changed to suit the end users requirement by a graphic

designer.

Banners - text panel
and multiple images

Document size 800mm (w) x 2000mm (h)

Flight paths sit 30mm from left edge and
bleed 40mm top and bottom of artwork.

Text panel background Steel texture.
Logo panel White with 20pt black keyline.
Air Force Logo Half the height of the logo panel.

RAAF Badge 2.5 times the height of the

Air Force Logo, right aligned. Sits high in the dark
blue cloud texture panel for visual purposes in a
presentation setting.

Bottom panel background Dark blue cloud texture.
Main image 800 (w) x 1000 (h).

Images Maximum of two images, divided
equally in width. Height is equal to that of the
grey band (262mm) with 20pt white keyline.

@OEE ©

@@

This is just one sample size, please adjust
size accordingly making sure all graphics and
elements scale correctly.
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Banners continued

O—

Banners — multiple images

Document size 800mm (w) x 2000mm (h)

@ Flight paths sit 30mm from left edge and
bleed 40mm top and bottom of artwork.

Logo panel White with 20pt black keyline.
Air Force Logo Half the height of the logo panel.

RAAF Badge 2.5 times the height of the

Air Force Logo, right aligned. Sits high in the dark
blue cloud texture panel for visual purposes in a
presentation setting.

Bottom panel background Dark blue cloud texture.
Main image 800 (w) x 1000 ().

Images Maximum of two images, divided
equally in width. Height is equal to that of the
grey band (262mm) with 20pt white keyline.

®EO

Q@®

This is just one sample size, please adjust
size accordingly making sure all graphics and

elements scale correctly.

Banners - text panel single image

Document size 800mm (w) x 2000mm (h)

Flight paths sit 30mm from left edge and
bleed 40mm top and bottom of artwork.

Text panel Steel texture with 20pt \hiie | eyline.
Logo panel White with 20pt 1 ack i=yline.
Air Force Logo Half the height ¢! the logo panel.

RAAF Badge 2.5 tims s the height of the

Air Force Logo, rightaligned. Sits high inthe darls
blue cloud téxtur:» pangl for visual purptses ina
presentation-sctting:

Bottom nai 2l background Dotk Ciue Cloud texture.
Main .nage 800 (w) x to fili 2 resi of the panel .

@O ©

Q®

T3 is just one samip'e vize, please adjust
size accordingly-me kir.g sure all graphics and

slements scale coirectly.

=

Banners continued

Defence FOI 547/24/25

Banners - Badge

Document size 800mm (w) x 2000mm (h)

@ Background Dark blue cloud texture.

(2 RAAF Badge Sits high in the dark blue cloud texture
panel for visual purposes in a presentation setting.

This is just one sample size, please adjust
size accordingly making sure all graphics and

elements scale correctly.

Banners - Badge

Document size 800mm (w) x 2000mm (h)

@ Background Dark blue cloud texture.

@ RAAF Badge Can be substituted with any FEG,
Wing, Squadron or Unit badge.

This is just one sample size, please adjust
size accordingly making sure all graphics and
elements scale correctly.
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7.2 Large format - Lecterns 7.3 Large format-< Tent sighage

Refer to Disc 2 — Graphic Design - Large format — Lecterns Refer to Disc 2 - Graphic Design - Large tcrmat — Tent signage

Document size 540mm (w) x 900mm (h) Tent signage

Flight paths sit 25mm from left edge and
bleed 3mm top and bottom of page.

Protect the Force

Top panel background Steel texture.

Logo panel White with 10pt black keyline.

Air Force Logo Half the height of the logo panel.

RAAF Badge 2.5 times the height of the

Air Force Logo, right aligned. Sits high in the blue

panel for visual purposes in a presentation setting.

RAAF Badge can be replaced with Force Element
Group, Squadron, Wing or Unit badge

@ Bottom panel background Dark blue cloud
texture.

@OEE O

This is just one sample size, please adjust

size accordingly making sure all graphics and

elements scale correctly. Al R F@Rc E

www.airforce.gov.au

" B D ize 2000m 600m
Display system example (banners, lectern and PowerPoint) R DA

@ Background Dark blue cloud texture or steel
texture.

Logo panel White with 20pt black keyline.
Air Force Logo 198mm high.

O

Text Helvetica Neue Heavy, copy can appear in a
combination of three colours (white, blue and black)

Protect the Force

Airfield Defence Guard

AIR FC

Document size 2000mm (w) x 600mm (h)

Background Solid Air Force blue.
Logo panel White with 20pt black keyline.
Air Force Logo 198mm high.

®EEO

Text Helvetica Neue Heavy, copy can appear in a
combination of three colours (white, blue and black)

Air Force Branding | 117




Defence FOI 547/24/25

7.4 Large format - 7.5 Promotionalstationery

Refer to Disc 2 - Graphic Design — Promoticnal folder

Display boards il

Refer to Disc 2 — Graphic Design - Large format — Display boards il

Presentation Folders

Display Boards

|

The Air Force presentation foider:

can only be professionally piinted
This design is not to be alie -od in any way.
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Stationery
Refer to Disc 2 — Graphic Design — Promotional stationery

The Royal Australian Air Force stationery can be printed professionally or internally.
There is also a word version that is located on Disc 1 — Word stationery.

m%

m

120 I Air Force Branding
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A3 poster

Refer to Disc 2 - Graphic Design — A3 posiar

Landscape

The Air Force A3 poster is used at \ir Shows as one of the primary promotional items. Provided on

Disc 2 are professional In-casi n fil 3s together with a photoshop file. Only the image and the title are to be
changed on the poster. The. RAAF Badge is not to be changed as the posters are to represent the Air Force
as an entire organisaticn

Portrait
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A5 flyers

Refer to Disc 2 — Graphic Design — A5 flyers

Landscape

The Air Force A5 flyer is used at air shows and open days. Only the images and text are to be changed on
the flyer. The RAAF Badge is not to be changed as the assets on the flyers are to represent the Air Force as
an entire organisation.

Defence FOI 547/24/25

Marketing items

Refer to the intranet — SATE(d)

There are a number of marketing items th.at are perfect for community engagement activities. They are
available to download from the Air Farce Brand website listed above. These items are in a print ready
format for internal use or with protessional printers marks for professional printing. All the flyers and posters
are current versions and ar¢ up dated on a regular basis.

Samples
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Air Force Assets

Refer to the RAAF Brandmanager email: SATE(@) @defence.gov.au

The Air Force Balloon, Air Force Roulettes, Air Force Band and the RAAF Museum are all part of a special
collection called the Air Force Assets. These assets are involved with community engagement activities on

a regular basis. The branding associated with these assets has another level added to appeal to the target
audience that they interact with. If you require any designs or templates for any of these assets please email the
SATE(d) @defence.gov.au with your request.

Samples

AIR FORCEBALLOON

COME ON UP!

AIR FORCER DULETTES

RAAF QE sMg#C TEAM

AR FONCE"

IR VOWER BRASS

RAAFMUSEUM

POINT COOK

Defence FOI 547/24/25

Merchandise

Refer to the Air Force Brand website: S47E(,

All promotional products branded with Air ForCe iogos or badges must be of the highest possible standard.
The integrity of the Air Force brand should alivays be the first consideration when applying it to any type of
merchandise.

Agents must be committed 2 pinducing a high quality product, combined with competitive pricing and an
excellent level of service aric delivery. Companies must be approved by the Communication and Reputation
Management (CRM) area.

If you wish *¢usc another supplier then the supplier is required to have a technical design and quality assurance
assessr: 2n..and written approval by CRM, prior to being permitted to use any Air Force identities for any
prodiction of branded or printed items. A proof of the product/s must then be inspected by the Standards and
Coinpiance Manager prior to production to gain approval.

P T TR T MRS R0 AU U W 1))t 4
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Paper stock /binding

To ensure consistency for all publications, listed balcw are some recommended guidelines for
printing and binding.
Brochures / Flyers / Newslettei's

To be printed on 150gsm satin coatad stock. Self cover. Machine satin varnish to seal.

Publishing
Booklets / Reporis

Cover to be printed!. h)n 2QUgsm satin coated stock. The cover should also have a celloglaze coating.

Text pages to b printed on 150gsm satin coated stock.

CD Covers

To be printed on 150gsm satin coated stock.

DL Invitations / Folders

To be printed on 300gsm satin coated stock. Matt celloglaze coating both sides.

Tosters

To be printed on 200gsm satin coated stock with varnish 1 side.

Binding

Publications consisting of less than 48pp will be saddle stitched. There is no spine for text.

Publications consisting of more than 48pp will be perfect bound, with text on the spine.

Standard Paper sizes

A0 841 x 1189 A1 594 x 841 A2 420 x 594 A3 297 x 420
A4210 x 297 A5 148 x 210 A6 105 x 148 A7 74 x 105
A8 52 x 74 A9 37 x 52 A1026 x 37 DL 99 x 210

These stock selections are not compulsary and are only guidelines. If unsure please consult your design or print
professional for the appropriate stock solution for your requirements.
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Professional printing
requirements

Defence Publishing Services (DPS) provides a range of publishing and printing services to the Australian Defence
Organisation (ADO) and has its major offices in Canberra and Laverton as well as 25 regional sites around
Australia. These services are briefly described below, for more detailed information on a specific service visit the
DPS Website at: S47E(d)

Reprographics ® Graphic Services ® Document Publishing Services ® Forms and Services ® Document Storage
and Distribution Services ® Audiovisual Services ® Photographic Services ® Scanning and Conversion Services ®
Multimedia Development Services and CD-ROM and Floppy Disk Replication Services

What you need to provide

When the need for any printing of the communication material in this Visual Identity Guide arises you will need
to provide the following items to a printing company or Defence Publishing Services. This will enable the graphic
designer to populate the item with imagery and text to suit your requirement.

1. Choose which item you require from the Visual Identity Guidelines.

2. Gather your text for content and place in a word document. With instructions to show where you require the
text. This should include headings, subheadings, tables etc.

3. Gather any images that you require and place them onto a disc. It is best if the images are sugnlied in the
largest size you have available for good reproduction. Banners should have images that are at least 1mb in

size.

4. If using Defence Publishing Services send your text and images to DPS and they wi!l log a job and ccntact
you with details in relation to your request and the date it will be finalised. DPE will have the terr.plates disc.
You will only need to stipulate which template you require them to use

5. If using an outside company all the steps above are to be used byt adaitionally you wilinesa to provide the
Visual Identity Guidelines disc, (Disc 2 — External Communicaticns and Promotiorial Material) as this disc has
the templates on it that they will require.

6. If you are in a position to supply final artwork it is bies' to Cneck with e prinling company. Depending on the
type of print job that is required, file format reouirenierits can consiet ¢f packaged Indesign files, PDF, JPG
and EPS files.

ADFP 102

Align

Artwork

Bleed

Body Copv
Clearspace

CMYK

Copyright

vesign Concept

Design
Development

Design
Refinement

Digital Artwork

Digital Printing

DPI

Duotones

EPS

Defence FOI 547/24/25

Glossary

The Australian Defence F orce Publication 102 — Writing Standards. It provides uniform
conventions and stenduords of writing. It is the first point of reference when preparing
communication mate 1al, or when creating electronic and paper-based documents for
promulgation &rid distribution within Defence.

To line.up typ or other graphics, using a horizontal or vertical reference.

Any vriginal design - including type, photos, illustrations and layouts — intended for printing.

The part of the image that extends beyond the edges of the trimmed pages so that no
margin or white space occurs around the image or graphics when printing.

The main flowing part of written text as opposed to headings, subheadings and captions.
Space around logos void of any text or other image.

Also known as ‘four colour process’ printing using four standard ink colours of cyan,
magenta, yellow and black, which produce full colour print material.

Legal protection and ownership of a distinctive name, mark or logo.

The initial design developed in response to a job brief.

The next stage after feedback from the design concept.

The stage(s) of design undertaken to reach the final concept.
Artwork provided on disc, CD or electronically in either Macintosh or PC format.
Artwork is transmitted directly to the printing press without films or plates.

‘Dots per inch’. The standard measure of resolution for printing. Images for web need only
be 72dpi, while they must be 300dpi for printing.

Photographs reproduced in two colours — usually black and one other colour.

‘Encapsulated Postscript file’. A high resolution computer file format, either Macintosh or
PC compatible.
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Final / Finished
Artwork

Footer

Format

Grid

GSM

Identity
International

Page Sizes

Halftones

Leading

Logo

PDF

Production Phase

PMS

Resolution

Reversed

This is the last stage prior to going to print. If changes are required after this it is extremely
expensive.

Information, such as a page number or chapter title, that appears at the bottom of every
page.

A general term for size or layout, depending on the context. For example,‘A4 format’ or
‘two-column format’.

An imaginary pattern of lines guiding the layout of a print job, especially over multiple pages,
displayed on a computer screen but not printed.

The standard measure of weight of paper in grams.

Verbal or visual symbols used by an organisation to enable target audiences to associate
messages and products with that particular organisation.

The International Standards Organisation (ISO) system of paper sizes, based Page
Sizes on the A, B, and C series of sizes. Series A is used for general printing.

A1 -594 x 840mm, A2 — 420 x 594mm, A3 - 297 x 420mm, A4 - 210 x 297mm, A5 - 148.5
x 210mm, DL - 99 x 210mm

Photographs reproduced in tones of black.
Technical term for the spacing between lines of text.

An artistic assembly of type and/or art into a distinctive symbol unique to an organisatic,
business or product. Also interchangeable with ‘brand’.

‘Portable Document Format’. Preserves the look and content of the original file, includes
fonts and images and can be sent by email. This format primarily is for viewirg only and is

not suitable for print.

This is when the “final artwork’ is given to the designated printer or other production facility
responsible for the creation of the final product.

‘Pantone Matching System’. An international system for il'enufying colou fer printing.
Pantone and PMS are registered trademarks of Pziitanie ic.

A measurement of image fineness and detaii, usu .lly stated in-uuts per inch (dpi) or lines per
inch (Ipi). Images for web need only be #2dpi, while they m:st e 300dpi for printing.

A logo, word or graphic appearing w'iit on a dark cr colcured background.

San Serif

Stock

Swatch

Target Audience

Template

TIFF

Tint

Weigit

Defence FOI 547/24/25

A font without small lines projecting ron thetnain strokes or characters, eg Helvetica.

A font with small lines projecting frori: the main strokes or characters, typically at the base of
the letters, eg Times.

Another term used i papern:
A sample of colaur for the manufacturer to match.

A specifi: greup or individual that is the ultimate receiver of the Air Force communication -
inte:\al or external.

Fcrm or electronic document with fixed and non fixed elements used to
maintain layout consistency.

A computer file format, Macintosh or PC compatible.
A percentage shade of a single colour or combined colours.

Refers to the particular cut of a typeface — eg Helvetica Bold, Helvetica Light.
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