
Branding



BRAND ELEMENTS



Logo

• The MoAD logo can be used 

individually or in a lockup 

with the wordmark.

• Both elements must be visible 

on a single layout.

• The logo and wordmark can 

appear separately.

• It is advised to use the logo 

lockup when the logo features 

on merchandise, external 

websites related to 

partnerships and media.



Logo

• The MoAD logo needs to 

be used big and 

confidently in layouts. 

• Because of the scale of 

the logo in layouts, it is 

necessary to separate 

the wordmark and logo.



Colour

• A neutral palette of black and white is 

supported by five accent colours.

• The five accent colours are to be used 

sparingly, as accents only.

• Use these action colours to emphasise 

information and bring to life our brand. 

If in doubt check with Marketing.

• All our accent colours work with black. 

They have good legibility in both digital 

and print. 



Typography

• Acumin Variable font is a variable sans-serif typeface. It performs beautifully at 

display sizes but also maintains an exceptional degree of sensitivity for text sizes. 

• Alternative fonts are Tenorite on Power Point and Arial on MSW



Amplify Block – the line

• The 10 degree angled is inspired 

by the angled amplification in 

the logo and represents the 

balance necessary in democracy. 

• It’s part of visual language 

unique to MoAD used to 

strengthen and bring our brand 

to life.

• This element is incorporated in 

all our marketing materials and 

can come to life in the motion 

graphics, digital screens, 

projections.



Brand elements

• The logo, the typography, 

the colours and the 

amplify block are the 

visual elements that bring 

our brand to life.

• Brand implementation is 

key to create a cohesive 

and memorable identity 

for the MoAD brand.



BRAND APPLICATION



Visitor map



Templates - Flyers



Templates - Social media content



Templates – MoAD Shop signage and tap machines 



Business cards



Stationery

Letterhead

Report covers



Advertising – Print and digital
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