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feel for all sub-sites and websites
under the AIHW umbrella.



Contents

Our websites family

Visual design assets

Typography

Home page structure

Contact




01

Our website family




01/ Our website family

The Australian Institute of

Health and Welfare (the
AIHW) is a national asset
and is the parent brand
providing leading health
and welfare statistics in
Australia.

AIHW is supported by a
number of sub-product
brands, each providing
relevant information to
the public on various

health and welfare topics.

The architecture of these
sites are as shown.

AIHW

AIHW
Main website
Suicide and Australia’s
self-harm Disability
monitoring Strategy
Sub-site Sub-site
MyHospitals Mental health
Sub-site Sub-site
dl;ngc Australian
health
and sexual performance
violence framework
Sub-site Sub-site
Nl\zglrc:g?l Flagships
Health Sub-site
Service
Planning
Framework

Sub-site

METEOR
Website

Australian
Mesothelioma
Registry
Website

GEN aged
care data
Website

Housing data
dashboard
Website

ALHW

Indigenous
health
performance
framework

Website

Regional
insights for
indigenous

communities
Website

Indigenous
mental health
& suicide
prevention
clearinghouse
Website
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01/ Our website family

We have developed this guide based on
six key principles of strong web design.

1

Simplicity
Less is more with
using only a few

colours, typefaces
and graphics.

2

Navigability

Moving from point
A to point B should
be as pain-free as
possible. Simple
navigation options,

links throughout and

breadcrumbs on

every page are a few

examples.

3

Visual Hierarchy

Arranging and
organising website
elements so that
visitors naturally
gravitate toward
the most important
elements first.

4

Consistency

The overall look and

feel of the site should

be consistent across
all of your site's
pages. Additionally,

all sub branded sites

should have similar
structure, elements,
typefaces.

5

Accessibility

Responsive and
flexible design for all
digital devices.

ALHW

6

Conventionality

Familiarity with
certain web
conventions should
be followed. For
example, logo

top left returns to
home, expected
interactivity.
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01/

Our website family

AIHW Parent site

The AIHW site is the top level parent site
and defines the basis of all sub-sites.

AIHW brand operates as a ‘House of
Brand’ approach. This means that each
sub brand operates independently.

Although these brands are all different,
the sub-sites should follow certain
structural, positioning and styles similar
to the parent so all brands remain part
of the family.

ALHW

Oursites v  Contactus Help & tools At A

Australian Government

AIHW

Australian Institute of
Health and Welfare

COoVID-19 Reports & data Our services v About our data News & media v

Stronger evidence, better decisions, improved, health.and welfare

Latest releases

Cancer data in Australia >
Web report | 09 Dec 2024 | Cancer

Suicide & self-harm monitoring >

Web release | 09 Dec 2024 | Suicide & self-harm
monitoring

Family, domestic and sexual violence >
Web release | 09 Dec 2024

o
SEE ALL RELEASES - y
>) >3

} _

W] Australia’s health
The AIHW's 19th biennial report on

the health of Australians.

Lm

i Featured release
% .. Australia's welfare

Q

Aboutus
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Visual design assets




Web colour
palettes

Each brand has its own
defining colour pallets and
design assets. The usage of
these colours follows a HEX
system for each brand.

Websites

AIHW

BLUE
HEX #297d96

GREEN
HEX #528230

CHARCOAL
HEX #45494b

Gradient

Sub-sites
MyHospitals

SKY BLUE
HEX #5382c1

LIGHT GREEN
HEX #8cbcbb

CHARCOAL
HEX #45494b

Gradient

02/ Visual Design Assets

GEN

PURPLE
HEX #492ba6

AQUA
HEX #70c5da

CHARCOAL
HEX #45494b

Gradient

SSHM

TEAL
HEX #399da6

LIGHT PURPLE
HEX #6b5982

CHARCOAL
HEX #45494b

Gradient

Housing data

BLUE
HEX #297d96

ORANGE
HEX #da9al1b

CHARCOAL
HEX #45494b

Gradient

RIFIC

SKY BLUE
HEX #297d96

MAUVE
HEX #8f2962

CHARCOAL
HEX #45494b

Gradient

Sample sites

Sample 01

MAUVE
HEX #8f2962

CHARCOAL
HEX #45494b

Gradient

IHPF

LIGHT BLUE
HEX #368dc4

DARK BLUE
HEX #164f6e

CHARCOAL
HEX #45494b

Gradient

Sample 02

RED
HEX #b0281b

CHARCOAL
HEX #45494b

Gradient

ALHW

Clearinghouse

DARK BLUE
HEX #164f6e

LIGHT GREEN
HEX #8cbc6b

CHARCOAL
HEX #45494b

Gradient

Sample 03

ORANGE
HEX #da9a1b

DARK RED
HEX #872c34

CHARCOAL
HEX #45494b

Gradient
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02/ Visual Design Assets AIHW

Web banners family

Note, top level navigation menu will vary on each website.

AIHW Regional insights for indigenous communities

Related sites  Help & tools

Related sites  Help & tools

ian Government Australian Government
S | LOGO - somes | LOGO N -

Aust
Health and Welfare Health and Welfare

Menu here Menu here Menu here News & Media About Contact Menu here Menu here Menu here News & Media About Contact

GEN - aged care data Indigenous mental health and suicide prevention clearinghouse

Related sites  Help & tools Related sites  Help &tools

A ‘Government
LoGo S i gme | oo X

Menu here Menu here Menu here News & Media About Contact Menu here Menu here Menu here News & Media About

Related sites  Help & tools Related sites  Help & tools

Government b K. Australian Government
S | LOGO - s | LOGO =N -

Health and Welfare Health and Welfare

Menu here Menu here Menu here News & Media About Contact Menu here Menu here Menu here News & Media Contact

Indigenous Healh Perfance Framework MyHospitals

Related sites  Help & tools

060 X

Menu here Menu here Menu here News & Media About Contact

Menu here Menu here About Contact
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02/ Visual Design Assets AIHW

=
ATHW

The leading s
health and
welfare
statistics
agency in
Australia.




02/ Visual Design Assets AIHW

Crest and Brand mark X 0%
The position of the Australian
Government Coat of Arms (CREST) and Australian Government q I I'I w

brand mark as shown. T EN -

Use the INLINE CREST logo only.

Our sitesv  Contactus Help&tools | A" a

COVID-19 Reports & data Our services v About our data v News & Media v About us v

The brand mark should sit centered
within the height of the banner and be
around 70% of the Crest in size.
Avertical line separates both logos
evenly. Mobile response

Mobile

The responsive grid re-flows with the I
Crest and brand mark reducing in size R
but maintaining their current position.

Footer

The brand logo should be placed in the
right side as shown

Footer

AIHW Using AIHW Quick links

> Reports & statistics > Accessibility > Home Connect with us

> Our services > Copyright > Our data collections @ @

> About our data > Disclaimer > Data on request

> News & media > Indexed list of files > Data linkage
> About us > Privacy policy
> Site map

© Australian Institute of Health and Welfare 2018
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02/ Visual Design Assets AIHW

 Focal area

Our sites\v Contactus Help & tools At A
H ome page I m age i Australian Government q I I'I w i l
On release, many reports are Healh and Welfare = S Q
featured on the homepage. They
are accompanied by a phOtOgraph COVID-19 Reports & data v Our services v About our data v News & Media v About us v
showing subjects relevant to the ] T w
report. This photograph is chosen by
the report’s authoring team from a set
of suggestions supplied by the Web &
Publishing team.

The image should expand or reformat
depending on the browser

As far as possible, the photo should:
+ feature one or more people

+ be bright and clear in colour
(not muted or pastel)

« unique and using shallow depth of
fields

* be not too busy

Mobile

overnment 2
. m}
e o a
elfare
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02/ Visual Design Assets AIHW

Ilcons

Icons are a useful tool to highlight
various topics, reports or sections
within the site.

Bo e
S &
i
? I

The icon style is simple and clean and

uses a linear style. No outline icons

should be used. ﬁ
These Icons are the core icon style and

used to represent key content and

sections of the site.

These icons can be used in the four
core palette colours of each brand, in
black, 20% black and in white reversed.

Icons shown are sample styles.

\ 4

O =
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02/ Visual Design Assets AIHW

Image style

Our image style represents the real
community. The style of images should
provide a confident and authentic
message throughout the website.

The style of photography uses natural
light and shallow depth of fields.
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Typography




03/ Our font family ATHW

The primary typeface AIHW

uses throughout all websites
should be Open Sans.
All weights can be used
throughout the websites

including:

Light
Regular
SemiBold

Bold

Open Sans is a Google Font and can be a de efgh |J kl mMno pq rStUVWXyZ

downloaded for free from:

s fnts google comispecimen/Openssans ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$% N &*(){}(]
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Home page structure




04/ Home pages

AIHW

Master

This is a static sample showing the elements
and positioning of core items and content.

Latest releases.

Flagship Publications.

Quick links.

Footer blend.

covin-19 Roports &.data

Our services About our data

Oursies v Contactus Weptools | A' A

E—

News & media About us

Stronger evidence, better decisions, improved health and welfare

Cancer data in Australia >

Wieb report 24 | Concer

Suicide & self-harm monitoring >
Wieb relense | 09 Dez 2024 | Sicds & zef-narmn
monaring

Family. domestic and sexual violence >
03Dec 2024

(e areensss > )

Wb rees

B Australia’s health
B The AW 15th biennial report on
the health of Australians.

o Australia’s welfare
@y, The Alws 16th biennial report on
AN e weltare of Australians,

Whois the AIHW and
what do we do?

Centre for
g Population Health

This centre (within the AIHW)
brings together the latest data
and information on the health of
Australians including burden of
disease, chronic conditions,
cancer screening, deaths,
population groups, and
determinants of health.

works to improve the evidence.
lanning for

Featured release

People receiving specialist homelessness services support in

the last year of life >

How dol access data
through the AIHW?

Do you use the GRIM books? We
want to hear from you!

e the process for
general incidence of
To help shape this

E ASSIST US BY COMPLETING OUR )
Y

2 soucamona:mssourcss > |

2, Toncsaz > H £}, FORTHCOMING RELEASES > ‘

Featured sites

Latest news
Number of patients undergoing elective
surgory in Australia's public hospitals
highest on record >

06 Dec 2024

Health spending in Australia returns to
pre-pandemic levels >
20 Nov 2024

Causes of injury leading to
hospitalisation and death over the last
decade revealed >

15 Nov 2024

(eenmmamony)
comeccuins () (@) @ @

Australia’s Disability Strategy
Outcomes Framework >

Ausiral

Australia's health performance >
Ausralis's heaenperformance daca including by
Sate and Terrcry, Primary

Family, domestic and sexual
violence >

Hospral.

Housing data dashboard >

Mental health >

ncluding y 5
able dita on houeing I

MyHospitals >

& nfrmasion in sress s 2
Ssedcre,

crlren famiez and yousn

harm monitoring >
oo sucie snd zefnarms

Indigenous sites

cover formeton sheus nozpeas n A

National Mental Health Service
Planning Framework >

Aboriginal and Torres Strait Islander
Health Performance Framework >

Indigenous Mental Health & Suicide

Prevention Clearinghouse >

Regional Insights for Indigenous
Communities >

This websi brings together b

ALHW

Header gradient strip with Crest, logo, search functions.

Menu, full width charcoal background.

Main home page image and link for
featured release. May include findings.

About the AIHW.

Featured content column 1
Featured content column 2
Latest news column
1/3-1/3-1/3 grid.

Featured sites and sub-sites widgets.

Featured Indigenous sites widgets.
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04/ Home pages ATHW

Oursites v About Help Contact A® A"

GN EN - Header gradient strip with Crest, logo, search functions.

GEN
Website

Topics v Resources Dataimprovements My aged careregion  Request customised data

Menu, full width dark grey background.

This is a static sample showing the P o _ SRR, r— L

' H ¥ Access Data .
elements and positioning of core ! \ & ] '
3 Stocktake data: 30

items and content of the HOME : /bt June 2024
PAGE. ;

Main home page image with featured releases slider.

About Information and data on aged care in Australia READ MORE >
GEN GEN s 2 comprehensive one-stop shop for data and information about aged About GEN, topics, reports and data -

care services in Australia. It reports on capacity and activity in the aged care

system focusing on the people, their care assessments and the services they 1/4-2/4-1/4 g rid.
Light Charcoal #e8e9e9.

Aged care topics

Providers> Spending> Workforce > Quality> Aged care tOpiCS
Recipients> Admissions> Exits> Care needs>
Pathways > Health interface> YPIRAC>

Access Data ISH rublications Factsheets
Download aged care data [ A TR SIga e t] Find key facts and figures
tables publications on aged care topics.
Access data
VIEW ACCESS DATA VIEW ALL PUBLICATIONS . .
Publications
Dashboards
Factsheets

0} Subscribe to receive email notifications of new aged care releases and other
updates on GEN.

1/4-1/4-1/4-1/4 grid.
Navigation Help and resources Using this website Connect with us

OO

Email subscription
Footer blend.

© Australian Institute of Health and Welfare 2024

Page Last Updated: 29 November 2024
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04/ Home pages

Housing data dashboard
Website

This is a static sample showing the
elements and positioning of core
items and content of the HOME PAGE.

Australian Government

T —— Housing data
Health and Welfare

Housing data dashboard

The dashboard Is now home to 65 Ineractive displays showcasing the latest publicly available data on
housing in Australia. Over 8.3 million data points from 25 key national datasets are now included. Over the
last year, the dashboard has been updated 176 times and 7 new displays added. Choose the displays from
the SELECT DATA menu to dig deeper into the data and share your customised dashboard.

Select Read more' for a video on how to get the most out of, and interact with, the dashboard.

READ MORE >

View data for:  Australiz v

Housing affordability: Residential
property price index - capital cities
Capital city residential property price index, Index, Residential

property, 2010 Q3 to 2020 3
Australia

W1 w2 200 201 205 206 207 2018 209 2020 201
B Woigton averago ofsght capaa s
B Otner capta s

Sesocmed i e Sourcear

Bropery type: Data ype:
Residenta property Inder
ato range:

HIDE THE INTRODUCTION v

Housing affordability: Residential
property transfers - value and volume

Median price (S) (constant) of residential property transfers,
Established house, Capital city, 2010 Q3 to 2020 Q3

Australia only

1000000
st000
a0

00000

200000

Our sites v

a8 X

0201 202 20 2018 205 2006 201 208 209 2020

sy W Ao
Hovart
M canvora
e oo
unit Propery type. Capta cityisate
(® Metan price (5) constan) @ Establshed nouse: ® Captacty
O Number O Atached dustings ORestotaite

Datorange: 2010030202003

Source: A55 - Rosdent rogary Pro Indore

Soutce: A5S _ Resdentia ropery Prie Ineses Egh Captal i

oo ota: Septmpor 2020 cuarry

AlHW

Header gradient strip with Crest and logo.

Housing data dashboard
Introduction

Data widgets columns
1/2-1/2

Footer blend.
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04/ Home pages

Indigenous Health
Performance Framework
Website

This is a static sample showing the
elements and positioning of core
items and content of the HOME PAGE.

&”///

About the website

Explore the report

Health Performance

Framework - summary
report 2020

ALHW

Header gradient strip with Crest,
logo, search functions.

Menu, full width charcoal
background.

Main home page slider with relevant
images and header content.

About the website.
Light Charcoal # e8e9e9.

Publications

r 3. Health system performance >

Explore the report area.

Executive summary click through
Policies and strategies click through
Subscribe click through

Key stats slideshow
1/4-1/4-1/2-1/2

Explore measures area.
Tier 1 column

Tier 2 column

Tier 3 column
1/3-1/3-1/3

Publications
1/2-1/2

Search column
Top downloads column
1/3-2/3

Footer blend.
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04/ Home pages ATHW

Regional insights for —
. . .. fi. ian Government LOGO Header gradient strip with Crest,
ind Igenous commun ities o e Q logo, search functions.

Website Menu here Menu here Menu here Media Contact
Menu, full width charcoal

This is a static sample showing the background.
elements and positioning of core Key facts

items and content of the HOME PAGE.

. . Main home page slider with relevant
Optas autatiore modis vel mos

esentuscimi, conseUgit maximi, images and header content.
Res molore experitiur alia quae

provid quiaspedit quam, volor

magnam et exceribus sincta

O Key facts - These are optional and

0000 )
only used if relevant.

About Ditatur? Netureperum qui rerum sinvelluptus eum anditaspid quatem
estoratus molorem volectus volorrunti aci blabore ctaspel idus

RIFIC vendendus dendunto optatia comnis magni nonsequid qui con nus et
odicimi, quunt re, ommaodia ium veri quia sanim velis et voluptam. About the company

or division - 1/4-3/4-grid.
Light Charcoal #e8e9e9.

Footer blend.
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04/ Home pages

Indigenous Mental Health
& Suicide Prevention
Clearinghouse

Website

This is a static sample showing the
elements and positioning of core
items and content of the HOME PAGE.

Menu here

About
IMHSP

Related sites  Help & tools
L0Go XN

Menu here Menu here Media Contact

Key facts

Optas autatiore modis vel mos
esentuscimi, conseUgit maximi,
Res molore experitiur alia quae
provid quiaspedit quam, volor
magnam et exceribus sincta

[ eJele)e] @

Ditatur? Netureperum qui rerum sinvelluptus eum anditaspid quatem
estoratus molorem volectus volorrunti aci blabore ctaspel idus
vendendus dendunto optatia comnis magni nonsequid qui con nus et
odicimi, quunt re, ommodia ium veri quia sanim velis et voluptam.

READ MORE

AlHW

Header gradient strip with Crest,
logo, search functions.

Menu, full width charcoal
background.

Main home page slider with relevant
images and header content.

Key facts - These are optional and
only used if relevant.

About the company
or division - 1/4-3/4-grid.

Light Charcoal #e8e9e9.

Footer blend.
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04/ Home pages

MyHospitals
Sub-site

This is a static sample showing the
elements and positioning of core
items and content of the HOME
PAGE.

This a sub-site based of the master
site (AIHW).

'AIHW

covip-19 Reports & data Our services

Home > Reports & data

Hospitals

MyHospital:

P find i ion on Australia’s
hospital system. Read the reports and use the
interactive data tools to discover information about
your local hospital, hospitals within your region, state
or territory and nationally.

Australia’s hospitals at a glance 2018-19
Austrlia’s hospitals at a giance 2016-19 presents key.
tralia's hospitals and
report to the data presented I the MyHospitals section of
the AIHW website.

Media releases:
« How COVID-19 changed the way Australians used
health services in 201920
« Overnight hospital stays becoming shorter and
same-day hospitalisations increasing
Direct access to data on the MyHospitals pages are also
available via the new AP! here.

Australia’s hospitals at a glance 201819 >

Oursites v Contactus Helpatools | AT A

ES— -

About our data News & media Aboutus.

O oo

Australia's hospitals at a glance 2018-19 presents key statistics about Australia’s hospitals and is a companion report o the data presented In the

MyHospitals section of the AIHW website.
16500 2020

Australia’s Hospital System

Hospital services are provided by public and private hospitals and funded in a
range of different ways. Largely, public hospitals are owned and managed by
state and territory governments, and private hospitals are owned and
managed by private for-profit and not.for-profit organisations. Both public
and private hospitals can recelve funding from governments as well as from
individuals and health insurance schemes.

Hospital services include admitted and non-admitted patient services.

n 2018-19, there were 1.5 million hospitalisations for admitted patient care
—6.9 million in public hospitals and 4.6 million in private hospitals

Admitted patient services include medical, surgical and other services for both
emergency and elective admissions. They include acute care, mental health
care, maternity services, subacute and non-acute care, Non-admitted patient
services p services dinics.

Featured updates

Emergency department care 2019-20 >
17 Dec 2020

Elective surgery waiting times 2019-20 >
17 Dec 2020

Elective surgery waiting times 2018-19 >
01ul2020

Hand Hygiene >
25eb 2021

SEE ALL UPDATES >

Explore the data

The MyHospitals national reporting platform allows users to explore
information about their local hospital and Local Hospital Network (LHN), as
well as trends across Australia. By using the ‘Explore’ menu below you can
explore hospital information by:

« Theme (icons in top row}:information presented according to common
themes underpinning the operation of the hospital system Including
access to hospitals, hospitals activity, spending on hospital services, the

hospital wofrtorce arid hospital satety arid quaity.
= Sector (icons In the bottom row): information on selected functions of
the hospital system; for example, emergency departments or admitted
patient care
= Location (my local area): information by hospital or LHN
« Data(reports and data downloads): detaled data tables and reports
Sector and theme pages contain more detalled statistics and data
visuglisations.

Featured reports

Australia’s hospitals at a glance 2018-19 >
16500 2020

Bloodstream infections associated with hospital
care 2018-19 >
20keb 2020

Hospitalised sports injury in Australia, 2016-17 >
25Feb 2020

Use of emergency departments for lower urgency
care: 2015-16 to 2018-19 >
02)ul 2020

EE ALL REPORTS >

AlHW

Header gradient strip with Crest,
logo, search functions.

Menu, full width charcoal
background.

Main home page slider with relevant
images and header content.

FEEDBACK

Key facts - These are optional and
only used if relevant.

Publications - Australia’s hospitals at a glance

Australia’s Hospital System column
Expore the data column
1/2 -1/2 grid.

Featured updates column
Featured reports column
1/2 -1/2 grid.

Footer blend.
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04/ Home pages

Suicide & self-harm
monitoring
Sub-site

This is a static sample showing the
elements and positioning of core items
and content of the SUB-SITE PAGE.

[ ——

Need help now?
Lifefine 131114 | MORE>

A SUMMARY  DATA  RESEARCH & INFORMATION  ABOUT

AlHW

Header gradient strip with Crest,
logo, search functions.

0 suicide is a tragady and the impa:
mmunities are profound. lthough

arm sre complex issues, they can be

ove the qualiy. sccessibiliyy and timeliness of data on

icidal behaviours.

It 2ims 1o provide s better Understanding of suicide and seif-

harm in Australia by:

® explaining te nturs 2nd exent of suicidsl and seif.
harming behaviours

« improving the quality snd breadth of dats suailable to
help identfy trands, emerzing arezs of concem 2nd £
inform responses

®  hignlignting these =t incresssd risk.

respectfully acknawledges those wha have died or
n sifected by suicide or inter Wears

vl mssfGanians o 21 updater can Be pravised Far mare
Informaton vt the subscribe o reless notices (8] page.

Latest updates

Data: Ambulance attendances: suicidal and self-harm
behaviours >

Regular upc: i s Updoted 3 Dec 2034

seftharm a :

e e Pa;.;:;a;e go ; territory suicide register reports >

Data: Deaths by suicide in Australia >
Updoted 11 Nov 2024

See all scheduled updates

Using AIHW Quick links

Connect withus

[ S— . |

Menu, full width

Main introduction and
other topics.

Monitoring data column
Latest updates column
1/2 -1/2 grid.

Footer blend.
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04/ Home pages

Sample site 01

This is a static sample showing the
elements and positioning of core
items and content of the HOME PAGE.

Related sites  Help & to«

LoGo S -

Menu here Menu here Menu here News & Media About Contact

AbOUt the Ditatur? Netureperum qui rerum sinvelluptus eum anditaspid quatem estoratus molorem
| q volectus volorrunti aci blabore ctaspel idus vendendus dendunto optatia comnis magni nonse-
SamP e site quid qui con nus et odicimi, quunt re, ommodia ium veri quia sanim velis et voluptam.

AlHW

Header gradient strip with Crest,
logo, search functions.

Menu, full width charcoal
background.

Main introduction and
About the service.

Light Charcoal # e8e9e9.

Footer blend.
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04/ Home pages

Sample site 02

This is a static sample showing the
elements and positioning of core
items and content of the HOME PAGE.

Related sites  Hel

LOGO Search

Menu here Menu here Menu here News & Media About Contact

AbOUt the Ditatur? Netureperum qui rerum sinvelluptus eum anditaspid quatem estoratus molorem
I a volectus volorrunti aci blabore ctaspel idus vendendus dendunto optatia comnis magni non-
Samp e site sequid qui con nus et odicimi, quunt re, ommodia ium veri quia sanim velis et voluptam.

AlHW

Header gradient strip with Crest,
logo, search functions.

Menu, full width charcoal
background.

Main introduction and
About the service.

Light Charcoal # e8e9e9.

Footer blend.
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ALHW

Web, Publications and Data
Visualisation Unit
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