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At Sport Integrity Australia, we’re putting 
all of our effort into achieving one single-
minded goal: being the voice for integrity 
in Australian sport.

The following toolkit offers an overview  
of Sport Integrity Australia’s Visual Identity, 
and provides a framework for the manner  
in which brand devices can be used across 
a range of applications.

For more information about the Visual Identity please call 13 000 27232 (if outside 
Australia call +61 2 6222 4200) or email contactus@sportintegrity.gov.au
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OUR VISION
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SECTION 01 
BRAND 
IDENTITY

SPORT INTEGRITY AUSTRALIA  /  SECTION 01 BRAND IDENTITY TOOLKIT  /  05

Document 1
FOI 24-31



This is the Sport Integrity Australia logo. 
It should be used as the primary logo for 
the organisation. Where appropriate the 
Government Crest logo can be used for 
credibility and relevance where needed.

SPORT INTEGRITY  
AUSTRALIA LOGO 
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Primary Logo InlinePrimary Logo Stacked

These are the primary logo variations 
for usage on white and light coloured 
backgrounds as shown in this toolkit.

Primary Brand Mark

PRIMARY  
LOGOS 
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PRIMARY  
LOGOS  
REVERSED

Primary Brand MarkPrimary Logo Inline ReversePrimary Logo Stacked Reverse

These are the primary logo variations in 
reverse for usage on navy and dark coloured 
backgrounds as shown in this toolkit.
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SECONDARY  
LOGOS

Secondary Brand MarkSecondary Logo InlineSecondary Logo Stacked

These are the secondary logo variations for 
usage on coloured backgrounds and imagery 
as shown in this toolkit.
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MONO  
LOGOS

Mono Logo Stacked

Mono Logo Stacked Reverse

Mono Logo Inline

Mono Logo Inline Reverse

Mono Brand Mark

Mono Brand Mark Reverse

These are the mono logo variations. 
These should only be used when there  
is a need for a single colour application.
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MINIMUM SIZE

Minimum size refers to the smallest  
allowable logo size.

Stacked Variations 
Print use 35mm wide 
Digital use 100px wide

Inline Variations 
Print use 50mm wide  
Digital use 125px wide

Brand Mark Variations 
Print use 30mm wide  
Digital use 50px wide

Print use 35mm  
Digital 100px

Print use 50mm  
Digital 125px

Print use 30mm  
Digital use 50px
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2 X

CLEAR SPACE

0.5 X

2 X

2 X

“x” represents the minimum amount of clear space that must surround the logo at all times.

Clear space is the minimum ‘breathing 
room’ maintained around the logo. It also 
defines the minimum distance between the 
logo and the edge of a printed piece.

The clear space around the logo is  
equal to half the width of the Brand Mark 
(see diagram ‘X’). Do not position any text, 
graphic elements, or other visual marks 
inside the recommended clear space.

Please note that this distance may sometimes be adjusted for select 
online or exterior signage applications where space is limited.
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No shearing/skewing/slanting of logo identity.

INCORRECT  
USAGE

When using the Sport Integrity Australia 
logo the following usage rules should be 
adhered to at all times.

No colour variation unless specified in this document. No use of a heavy drop shadows, embossing or similar effects.

No rotating or tilting of logo identity.

No placement over complex photographs or backgrounds  
without effects or adjustments made to photographs.

Placement over colours other than the  
brand colour palette should be avoided.
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GOVERNMENT 
CREST

AusGov Crest Stacked

AusGov Crest Stacked Reverse

AusGov Crest Inline

AusGov Crest Inline Reverse

This is the Australian Government Crest 
logo for Sport Integrity Australia. It should 
be be used for credibility and relevance 
where needed. The same Incorrect Usage 
principles on pg. 11 also apply to this logo.
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GOVERNMENT  
CREST

MINIMUM SIZE

CLEAR SPACE

Print use 20mm  
Digital 30px

Print use 20mm  
Digital 30px

Minimum size refers to the smallest  
allowable logo size.

Crest 
Print use 20mm wide 
Digital use 30px wide

For further information please refer to the PM&C guidelines here:

Australian Government Branding Design Guidelines

Clear space is the minimum ‘breathing room’ 
maintained around the logo. It also defines 
the minimum distance between the logo and 
the edge of a printed piece.

“x” represents the minimum amount of clear space that must surround the logo at all times.
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GOVERNMENT CREST  
& SPORT INTEGRITY  
AUSTRALIA LOCK UP

This is the Australian Government Crest & 
Sport Integrity Australia lock up. It should 
be be used for credibility and relevance 
where needed. The same principles for 
Incorrect Usage (pg.11) and Clear Space 
(pg. 13) also apply to this logo.

Government Crest &  
Sport Integrity Australia Logo

Government Crest &  
Sport Integrity Australia Logo Reverse
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SECTION 02
BRAND  
ELEMENTS
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BRAND
TAGLINE

This is the brand tagline for Sport Integrity 
Australia. It should appear in all caps in  
the brand font Oscine in all appicaltions. 
It should be visable in the lower third of  
the layout where possible and not be  
locked up with the primary logo.

PROTECTING SPORT TOGETHER

BRAND IDENTITY TOOLKIT  /  18SPORT INTEGRITY AUSTRALIA  /  SECTION 02

Document 1
FOI 24-31



WATTLE GOLD
PANTONE 395 C 
CMYK: C9 M0 Y90 K0 
RGB: R236 G232 B26 
HTML: #ECE81A

DARK POINT
PANTONE 1255 C 
CMYK: C9 M35 Y98 K30 
RGB: R173 G132 B31 
HTML: #AD841F

FLAT GOLD
PANTONE 117 C

PREMIUM METALLIC COATED GOLD
PANTONE 10128 C

LIGHT POINT
PANTONE 1225 C 
CMYK: C0 M19 Y79 K0 
RGB: R255 G200 B69 
HTML: #FFC845

PANTONE 321 C 
CMYK: C96 M3 Y35 K12 
RGB: R0 G125 B138 
HTML: #007D8A

COLOUR  
PALETTE

NAVY GREEN
PANTONE 2965 C 
CMYK: C100 M63 Y16 K78 
RGB: R0 G38 B62 
HTML: #00263E
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PRIMARY 
TYPOGRAPHY

Oscine
Caps   abcdefghijklnopqrstuv w xyz

Lowercase   ABCDEFGHIJKLNOPQRSTUV W X YZ

Punctuation  �!¡?¿«»‹›.,:;‘ ’‚“”„…|¦-–—_\ /()[]{}·•*#%‰�§©®¶™@&†‡°

Numerals   0123456789

Currency   $¢£¥€¤

Diacritics Uppercase  �ÁÂÀÄÅÃĂĄÆÉÇĆĊČĐĐĎÉÊËÈĒĖĘĚĞĠĢĦÍ Î Ì Ï Ĩ ĪĮIĶĹĻĽŁÑŃŅŇŊÓÔÒ
ÖÕØŌŐÞŔŖŘŚŠȘŞŤŦÚÛÙÜŨŪŮŰŲẀẂẄŴÝŶŸŹŻŽ

Diacritics Lowercase  �ÁÂÀÄÅÃĂĄÆÉÇĆĊČĐĐĎÉÊËÈĒĖĘĚĞĠĢĦÍ Î Ì Ï Ĩ ĪĮIĶĹĻĽŁÑŃŅŇŊÓÔÒ
ÖÕØŌŐ�ÞŔŖŘŚŠȘŞŢŤŦÚÛÙÜŨŪŮŰŲẀẂẄŴÝŶŸŹŻŽ

Light
Regular
Bold

Oscine should be used for all headlines and 
important text, for both print and digital. 

Oscine is available as part of an 
Adobe Creative Cloud subscription: 
fonts.adobe.com/fonts/oscine

Oscine can also be purchased form here: 
myfonts.com/fonts/daltonmaag/oscine/
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SECONDARY 
TYPOGRAPHY

Nudista
Caps   abcdefghijk lnopqrstuvwxyz

Lowercase   ABCDEFGHIJKLNOPQRSTUVWXYZ

Punctuation   !¡?¿«» ‹ ›.,:;‘ ’‚“”„…|¦-–—_\ /( )[ ] { } ·•*#%‰ §©®¶™@&†‡°

Numerals   0123456789

Currency   $¢£¥€¤

Diacritics Uppercase   ÁÂÀÄÅÃĂĄÆÉÇĆĊČĐĐĎÉÊËÈĒĖĘĚĞĠĢĦÍ Î Ì Ï Ĩ Ī Į IĶĹĻĽŁÑŃŅŇŊ
ÓÔÒÖÕØŌŐÞŔŖŘŚŠȘŞŤŦÚÛÙÜŨŪŮŰŲẀẂẄŴÝŶŸŹŻŽ

Diacritics Lowercase   ÁÂÀÄÅÃĂĄÆÉÇĆĊČĐĐĎÉÊËÈĒĖĘĚĞĠĢĦÍ Î Ì Ï Ĩ Ī Į IĶĹĻĽŁÑŃŅŇŊ
ÓÔÒÖÕØŌŐ ÞŔŖŘŚŠȘŞŢŤŦÚÛÙÜŨŪŮŰŲẀẂẄŴÝŶŸŹŻŽ

Light
Medium
SemiBold
Bold

Nudista should be used for all body text  
in both print and digital. 

Nudista is available as part of an  
Adobe Creative Cloud subscription: 
fonts.adobe.com/fonts/nudista

Oscine can also be purchased form here: 
myfonts.com/fonts/suitcase/nudista/
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ALTERNATIVE 
TYPOGRAPHY

Arial is a default system font widely 
available on PC and Apple platforms.

Arial should be the alternative font of 
choice for Oscine and Nudista. It should 
also be used in all Microsoft programs, 
such as Word, Outlook and Powerpoint.

Arial
Caps   abcdefghijklnopqrstuvwxyz

Lowercase   ABCDEFGHIJKLNOPQRSTUVWXYZ

Punctuation   !¡?¿«»‹›.,:;‘ ’‚“”„…|¦-–—_\ /()[ ]{}·•*#%‰ §©®¶™@&†‡°

Numerals   0123456789

Currency   $¢£¥€¤

Diacritics Uppercase  �ÁÂÀÄÅÃĂĄÆÉÇĆĊČĐĐĎÉÊËÈĒĖĘĚĞĠĢĦÍÎÌÏ Ĩ ĪĮIĶĹĻĽŁÑŃŅŇ
ŊÓÔÒÖÕØŌŐÞŔŖŘŚŠȘŞŤŦÚÛÙÜŨŪŮŰŲẀẂẄŴÝŶŸŹŻŽ

Diacritics Lowercase  �ÁÂÀÄÅÃĂĄÆÉÇĆĊČĐĐĎÉÊËÈĒĖĘĚĞĠĢĦÍÎÌÏ Ĩ ĪĮIĶĹĻĽŁÑŃŅŇ
ŊÓÔÒÖÕØŌŐ�ÞŔŖŘŚŠȘŞŢŤŦÚÛÙÜŨŪŮŰŲẀẂẄŴÝŶŸŹŻŽ

Regular
Bold
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ANGLE 
DEVICE

The Sport Integrity Australia brand uses an 
angle device that helps to project movement 
and dynamism and is a fundamental element 
within the visual identity.

It references the angles used in the Sport 
Integrity Australia brandmark and thus 
ensures a consistent visual language 
throughout all communication materials.

The following Guidelines ensure its correct 
and consistent use.

As shown here the angle is exactly -38°. 
It is important that this is never altered 
in any way. However, the angle may be 
flipped and used at 38°.

 -38°
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ANGLE  
DEVICE USAGE

The angle device should be used to form 
visual breaks throughout layouts. It’s exact 
use and placement should be determined 
at the discretion of a qualified designer, 
dependent upon all other elements in use 
such as logos, imagery and typography.

It is advised that when used in more 
corporate applications the angle be used in 
keyline format (line weight at the discretion 

of the designer). When used for less 
corporate applications the angle may 
be used as a solid colour break for a 
more bold design solution.

Best practice examples can be see on 
pages 48, 49, 52, 53, 57, 58, 61 and 61 
of this toolkit.
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IMAGERY

A photographic style has been developed  
for Sport Integrity Australia that focuses on 
integrity, diversity, positivity, and relatability.

Our messages must empower our audience rather 
than alienate, so our imagery should showcase 
everyday Australians engaging in sport rather 
than focusing just on high performance athletes 
competing at an elite level or favouring any 
particular sports.
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SECTION 03
BRAND  
APPLICATION

SPORT INTEGRITY AUSTRALIA  /  SECTION 03 BRAND IDENTITY TOOLKIT  /  26

Document 1
FOI 24-31



GENERAL USE
LETTERHEAD

Dear James, 

Harcillibus velesedi incidem comnitin nobit ipicien dignatur? Quideritio omnimin cipsandae nobit re por sinctusci 
quae ipsam non eatur atur sapere velique commolu ptatendaecus eaquo ipiditius vollaborem id quatesequo di 
beate magnam, quatatin plabo. Utem et plabore hendae am est, que si nis as ditiatem eicita nem et porit late 
parumqui niationet prae volorat.

Dae. Sum in custis doluptaes aliquae rem quis sum laborat ilia commodis quaesto vendips umquias ratem 
harum harci nonsediciis modissimus ipidit et aliquis aut ditiorpori cum aturibusam litem necatentiae laut dolore, 
imil ipis de verfers percill enimusa perionserem nos eatist, ullit autaet ommolupta cumet landae odit volorro quos 
conecati�offi�ciisciam�denianiam�dem�quidi�remqui�untiossus�alia�solora�que�lauditibus�aut�exceaquis�delibus�
nissinu llibustrum sus.

Feri dereperro istiniminus as eum fugiti ut es peribus aperfernatem solorunt dolupta quam, nulpa dus endeles 
sitiur, aut harum quo volorrumqui omniae nonseratinus parunt arum endenihic tempora con etur? Cearum in 
conecea voluptatiam aborro doluptam quam laborei cidundanimil ma con pa dolupti onsenis maiorum qui corum 
rerrum excerio. Nequatet laut aut es plantis cum rem repuda niat doloria dolorepra dolor remposa ndebis debitat 
latisque culpa ium harcilique si quo volorro vitasi berrum si samus ut maiori testia vit occusaest et alicae vendem 
ut pos conemquo exero quasint volupta tionsec tisquia ped earuntis reptati busapit dollupicia audist, eaqui dio. 
Ga. Iducius dolorrunt, samusci endelluptasi ratur, tem reribus restorit, ideliandandi dolut odi quae laut vidi omnim 
sit,�nis�a�et�is�eveles�sitam�qui�optae�sit�a�quiamen�imollab�oratatum�re�pellabor�aut�offi�cia�num�disciae�cus�
nonsed ma volupta ectur?

Entur, sitiur reptatia de cuptas asperia ssimusandae doluptios sandundi od que omnis rem doluptatet qui de 
siteni quiducium andantiatur? Quiandis nus, seque nationsequi dollo omnis experehenda sae explia quatem 
in evenectet mo berumquam res quis sitatquos quatqui dem eicima inis volor reseque a sit et, qui sita aritati 
onseque occabo. Itaspelignam quias sunditas ma alit etur?

Dipsum et est venihiliquia conseque alit res solori as et optatque cusdae ventem eos vent aspicium nobitatiate 
re velluptatior sedissi ilit ped ut inctibe aquamusdandi od quam quis non cus ute enditam corrum expedi 
occaborrum conseditibus ducia doloritis ulla sollecu llantia spedita quaere.

Kind Regards, 

Kylie Prescott
Communications Manager
Sport Integrity Australia

Attention
Name
Company
Address Line 1
Address Line 2

04 May 2020

Subject: Harcillibus velesedi incidem comnitin nobit ipicien digna-

Unit 14, 5 Tennant St, Fyshwick ACT 2609
PO Box 1744, Fyshwick, ACT, 2609
General enquiries 13 000 27232
If outside Australia +61 2 6222 4200
Fax +61 (0) 2 6222 4201
ABN 70588505483
sportintegrity.gov.au
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BUSINESS
CARDS

Firstname Lastname
Title
Sport Integrity Australia

T 02 6200 0000
M 0412 345 678
E fi rstname.surname@sportintegrity.gov.au

PO Box 1744, Fyshwick, ACT, 2609
Unit 14, 5 Tennant St, Fyshwick ACT 2609
Hotline 13 000 27232 
E contactus@sportintegrity.gov.au

sportintegrity.gov.au
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EMAIL SIGNATURES  
& FOOTER BANNERS

PROTECTING SPORT TOGETHER

Firstname Surname
Position Title
Sport Integrity Australia

P 02 6212 1234  |  M  0412 345 678  |  Hotline 13 000 27232
sportintegrity.gov.au

COMING SOON 1 JULY 2020
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EMAIL
NEWSLETTERS

A MESSAGE  
FROM THE CEO

Aci unt omnis asperum quia porem volorep edigni remo doluptur andis 
recturiatur rem reped maiorpor re, estias plit, sum rera necto expla 
doluptusam aut eiundipit, totas simo eaquod ea volestiatate inverum 
quaeper itibus ad quatem quoditam quo vid quamentiatas corae eos 
ex ente denis dolesti atasini molesequia voluptias essiti sit fugias sitia

Minus, ad excesed quatquam ium fugia dunt voluptae parciaspe 
ommoluptatem invelitaturi adipsam vit, con esciis accat ut maio. Ut 
explab iumquis seni tet as sum quianditis remodisti ratiur a consed mo 
maximentem fugia nem idi sit, ommolen ihilibu santior eiumet,

LEARN MORE

PROTECTING SPORT TOGETHER
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DOCUMENT/ 
REPORT
COVERS

19/20

ANNUAL 
REPORT

SUBHEAD

MAIN 
HEADING
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DOCUMENT/ 
REPORT
COVERS

SUBHEAD

MAIN 
HEADING

SUBHEAD

MAIN 
HEADING
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PULL UP
BANNERS

sportintegrity.gov.au sportintegrity.gov.au sportintegrity.gov.au
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GOVERNMENT/ 
LEGAL USE
LETTERHEADS

Dear James, 

Harcillibus velesedi incidem comnitin nobit ipicien dignatur? Quideritio omnimin cipsandae nobit re por sinctusci 
quae ipsam non eatur atur sapere velique commolu ptatendaecus eaquo ipiditius vollaborem id quatesequo di 
beate magnam, quatatin plabo. Utem et plabore hendae am est, que si nis as ditiatem eicita nem et porit late 
parumqui niationet prae volorat.

Dae. Sum in custis doluptaes aliquae rem quis sum laborat ilia commodis quaesto vendips umquias ratem 
harum harci nonsediciis modissimus ipidit et aliquis aut ditiorpori cum aturibusam litem necatentiae laut dolore, 
imil ipis de verfers percill enimusa perionserem nos eatist, ullit autaet ommolupta cumet landae odit volorro quos 
conecati�offi�ciisciam�denianiam�dem�quidi�remqui�untiossus�alia�solora�que�lauditibus�aut�exceaquis�delibus�
nissinu llibustrum sus.

Feri dereperro istiniminus as eum fugiti ut es peribus aperfernatem solorunt dolupta quam, nulpa dus endeles 
sitiur, aut harum quo volorrumqui omniae nonseratinus parunt arum endenihic tempora con etur? Cearum in 
conecea voluptatiam aborro doluptam quam laborei cidundanimil ma con pa dolupti onsenis maiorum qui corum 
rerrum excerio. Nequatet laut aut es plantis cum rem repuda niat doloria dolorepra dolor remposa ndebis debitat 
latisque culpa ium harcilique si quo volorro vitasi berrum si samus ut maiori testia vit occusaest et alicae vendem 
ut pos conemquo exero quasint volupta tionsec tisquia ped earuntis reptati busapit dollupicia audist, eaqui dio. 
Ga. Iducius dolorrunt, samusci endelluptasi ratur, tem reribus restorit, ideliandandi dolut odi quae laut vidi omnim 
sit,�nis�a�et�is�eveles�sitam�qui�optae�sit�a�quiamen�imollab�oratatum�re�pellabor�aut�offi�cia�num�disciae�cus�
nonsed ma volupta ectur?

Entur, sitiur reptatia de cuptas asperia ssimusandae doluptios sandundi od que omnis rem doluptatet qui de 
siteni quiducium andantiatur? Quiandis nus, seque nationsequi dollo omnis experehenda sae explia quatem 
in evenectet mo berumquam res quis sitatquos quatqui dem eicima inis volor reseque a sit et, qui sita aritati 
onseque occabo. Itaspelignam quias sunditas ma alit etur?

Dipsum et est venihiliquia conseque alit res solori as et optatque cusdae ventem eos vent aspicium nobitatiate 
re velluptatior sedissi ilit ped ut inctibe aquamusdandi od quam quis non cus ute enditam corrum expedi 
occaborrum conseditibus ducia doloritis ulla sollecu llantia spedita quaere.

Kind Regards, 

Kylie Prescott
Communications Manager
Sport Integrity Australia

Attention
Name
Company
Address Line 1
Address Line 2

04 May 2020

Subject: Harcillibus velesedi incidem comnitin nobit ipicien digna-
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PO Box 1744, Fyshwick, ACT, 2609
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Fax +61 (0) 2 6222 4201
ABN 70588505483
sportintegrity.gov.au

Dear James, 

Harcillibus velesedi incidem comnitin nobit ipicien dignatur? Quideritio omnimin cipsandae nobit re por sinctusci 
quae ipsam non eatur atur sapere velique commolu ptatendaecus eaquo ipiditius vollaborem id quatesequo di 
beate magnam, quatatin plabo. Utem et plabore hendae am est, que si nis as ditiatem eicita nem et porit late 
parumqui niationet prae volorat.

Dae. Sum in custis doluptaes aliquae rem quis sum laborat ilia commodis quaesto vendips umquias ratem 
harum harci nonsediciis modissimus ipidit et aliquis aut ditiorpori cum aturibusam litem necatentiae laut dolore, 
imil ipis de verfers percill enimusa perionserem nos eatist, ullit autaet ommolupta cumet landae odit volorro quos 
conecati�offi�ciisciam�denianiam�dem�quidi�remqui�untiossus�alia�solora�que�lauditibus�aut�exceaquis�delibus�
nissinu llibustrum sus.

Feri dereperro istiniminus as eum fugiti ut es peribus aperfernatem solorunt dolupta quam, nulpa dus endeles 
sitiur, aut harum quo volorrumqui omniae nonseratinus parunt arum endenihic tempora con etur? Cearum in 
conecea voluptatiam aborro doluptam quam laborei cidundanimil ma con pa dolupti onsenis maiorum qui corum 
rerrum excerio. Nequatet laut aut es plantis cum rem repuda niat doloria dolorepra dolor remposa ndebis debitat 
latisque culpa ium harcilique si quo volorro vitasi berrum si samus ut maiori testia vit occusaest et alicae vendem 
ut pos conemquo exero quasint volupta tionsec tisquia ped earuntis reptati busapit dollupicia audist, eaqui dio. 
Ga. Iducius dolorrunt, samusci endelluptasi ratur, tem reribus restorit, ideliandandi dolut odi quae laut vidi omnim 
sit,�nis�a�et�is�eveles�sitam�qui�optae�sit�a�quiamen�imollab�oratatum�re�pellabor�aut�offi�cia�num�disciae�cus�
nonsed ma volupta ectur?

Entur, sitiur reptatia de cuptas asperia ssimusandae doluptios sandundi od que omnis rem doluptatet qui de 
siteni quiducium andantiatur? Quiandis nus, seque nationsequi dollo omnis experehenda sae explia quatem 
in evenectet mo berumquam res quis sitatquos quatqui dem eicima inis volor reseque a sit et, qui sita aritati 
onseque occabo. Itaspelignam quias sunditas ma alit etur?

Dipsum et est venihiliquia conseque alit res solori as et optatque cusdae ventem eos vent aspicium nobitatiate 
re velluptatior sedissi ilit ped ut inctibe aquamusdandi od quam quis non cus ute enditam corrum expedi 
occaborrum conseditibus ducia doloritis ulla sollecu llantia spedita quaere.

Kind Regards, 

Kylie Prescott
Communications Manager
Sport Integrity Australia

Attention
Name
Company
Address Line 1
Address Line 2

04 May 2020

Subject: Harcillibus velesedi incidem comnitin nobit ipicien digna-

Unit 14, 5 Tennant St, Fyshwick ACT 2609
PO Box 1744, Fyshwick, ACT, 2609
General enquiries 13 000 27232
If outside Australia +61 2 6222 4200
Fax +61 (0) 2 6222 4201
ABN 70588505483
sportintegrity.gov.au
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13 000 27232
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SOCIAL MEDIA
TWITTER

sportintegrity.gov.au

#protectingsporttogether

Introductory text goes here. ditas inissitiis dolesto ribuscit hit et eossus id que pra 
aut inulpar cipsus arum volorescius niminciis ma cus, aspici que doluptat accum

Post text goes here. ditas inissitiis dolesto ribuscit hit et eossus id que pra 
aut inulpar cipsus arum volorescius niminciis ma cus, aspici que

Government Organisation
• Government Website

Sport Integrity Australia

Sport Integrity Australia

@sportintegrityaus

@sportintegrityaus
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sportintegrityaus Beria nis ventore porro mo odis at debis 
audae. Itatiat que nus que sum venda sequia volecerum 
diant fugit optas aruptat iosaniatatur as et utae nos

sportintegrityaus
Canberra, ACT
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sportintegrityaus
Canberra, ACT
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sportintegrityaus Beria nis ventore porro mo odis at debis 
audae. Itatiat que nus que sum venda sequia volecerum 
diant fugit optas aruptat iosaniatatur as et utae nos

sportintegrityaus
Canberra, ACT
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