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Introduction

This document provides guidelines for use of the brand identity for Cancer Australia’s Aboriginal
and Torres Strait Islander design work. The brand identity was developed in 2014 by Dreamtime PR,
and Aboriginal and Torres Strait Islander firm, with the artwork ‘Our Journeys’

(see front of Brand Guidelines) created by Jordan Lovergrove, a Ngarrindjeri man.

As the central design element for the brand, it was developed to represent the experience of
Aboriginal and Torres Strait Islander people with cancer. The white dots are the journey of each
individual; the patterned areas are the different landscapes and regions of Australia; and the colours
are the different cancer types.

Cancer Australia, as the leading agency shaping cancer control in Australia, is depicted by the
central ochre meeting place which draws stakeholders together to share ways to improve cancer
outcomes. The kangaroo prints and the fish leading to and from the meeting place represent the
flow of information and engagement between Cancer Australia and Aboriginal and Torres Strait
Islander people.

Our vision

Our Reconciliation vision is to recognise and respect the cultures, histories and dignity of this
country’s first peoples, and to use our knowledge and influence to help close the gap on cancer
outcomes between Aboriginal and Torres Strait Islander Australians and non-Indigenous
Australians. We believe that Reconciliation is an ongoing journey, requiring co-operation,
understanding and mutual respect. We believe that the gap can be closed and that we, as an
organisation and as individuals, can make a formative contribution. We aim to improve health
outcomes for Aboriginal and Torres Strait Islander people through wide ranging strategies which
rely on our people and our partners in the community.

Our mission

... e®
Our Reconciliation mission is to improve cancer outcomes for all Australians, by building the
evidence base and by analysing, interpreting and translating the latest cancer research to inform
policy and practice. We do this with a key focus on populations who experience poorer health
outcomes, including Aboriginal and Torres Strait Islander peoples.




Our toolkit

Every identity is made up of core elements that combine to create a distinctive brand that
promotes a consistent and recognisable identity.

These elements include:

1. The Cancer Australia logo

2. Type

3. Colour

4. Tapestry graphic arrow

5. Aboriginal and Torres Strait Islander Artwork

6. Aboriginal and Torres Strait Islander design elements

7. lllustrations

8. Aboriginal and Torres Strait IslanderAknowledgement statement
9. Aboriginal and Torres Strait Islander web fonts

10. Supporting information

The following pages will explain each of the elements and how to use them correctly.

1. The logo

- Australian Government

Cancer Australia

2. Type

Archer
|deal Sans

3. Colour - Aboriginal and Torres Strait Islander palette




4. Tapestry graphic arrow

5. Aboriginal and Torres Strait Islander Artwork

Duotone treatment




6. Aboriginal and Torres Strait Islander Design Elements

Headline

Cancer Australia acknowledges the traditional owners of country
throughout Australia, and their continuing connection to land, sea and
community. We pay our respects to them and their cultures, and to elders
both past and present.

7. lllustrations




01. The logo

“In-line” logo

Cancer Australia’s logo, referred to in the Australian Government Branding Design Guidelines

as ‘the Design’, is mandated by Australian Government branding. The logo consists of the

four elements: the Commonwealth Coat of Arms (Conventional Version 3A Solid), the words
“Australian Government” (Times New Roman Bold), an underline and the department or agency
name (also Times New Roman Bold). The logo must be used prominently throughout all branded
communications in accordance with guidelines laid out in this chapter.

Format and Position

The logo should be placed at the top right hand corner of the item it appears on. The inline
(horizontal) version is preferred, and should always be the black version. The logo should not be
represented in any more than one colour.

Contrast
The logo should not appear as a light colour on a light background colour, or as a tint or stipple of
any colour. The logo should not appear as a dark colour on a dark background.

Isolation zone and minimum size

The isolation zone will ensure the integrity of the logo is not jeopardised through crowding. This
zone is defined as ‘X’ and is based on the distance between the top of the capital ‘A’ in ‘Australian
Government’ and the bottom of the horizontal line beneath these words. This zone is a minimum

dimension, and applies to every form and application of the logo. The isolation zone separates the
design from body text/content, images, logos, edge of the page, other design elements e.g. lines,
boxes, callout quotes etc. To ensure legibility at all times, the Coat of Arms in any version of the logo
should never, unless in exceptional circumstances, be reproduced smaller than 20mm wide.




Isolation zone and placement example:

Cover of Community Education Resource and RAP

_______________

Cancer Rustralia A

OUR LUNGS A? _Enoyets
OUR MOB 4

Ry B ACTION PLAN

for the years 2015 - 2018

Lung cancer awareness workshop for Aboriginal
and Torres Strait Islander communities

DL Flyer

WHAT’S YOUR ‘J .
COUGH -

TELLING YOU? -

“I'm young, | wor't get lung cancer”

‘ovar 55, it can affect people of any age.
*“I never smoked, | won't get lung cancer”

dagr
cancar in Aboriginal and Torras Strait Istandar

poopio. Anyona can davaiop lung cancsr, avan if you have
novar smakad.

The carfierlung cancer is found, the better

survival s kely to be. ¥

How can you find lung cancer early? sos ey

Do youhave: T inua to impr

+ 2 nawcough that dossnt go away

e Ve ad this comgh

« shortness of braath b

*  coughing up blood I\Lm?'u_:mlmlwgmlsammua

Hyoudo, it isimportant to sae a doctor, nursa or

othar conditions, but it's important to gat tham Remember - the carlier lung cancer is
chacked out. found, the better survival is likely to be..
How can you reduce your chance of getting Tak to your doctor, nursa or haalth worker
lung cancer? today if

ba lung cancar.

L4 . 8 up i Yy
to reduca your chanca of gatting lung cancer.




02. Typography

Typefaces have been selected to ensure consistency across all Aboriginal and Torres Strait
Islander collateral.

Archer
|deal Sans

The two typefaces work in conjunction with each other to create character yet remain legible.
Archer is the Headline or Chapter heading font, in a bold or medium weight. Ideal Sans for
readability as the main font to be used for bodt text and subheads. Two weights of Ideal Sans are
used: Light and Medium. Dot points are used for creating lists, with a full point appearing only at
the end of the last dot point.

DOCUMENT TITLE
43 to 50 point (Archer Bold)

Headline/Chapter Heading
26 point (Archer medium)

Subhead - 13 point, 1.5mm space after (Ideal Sans Medium)

Body Text - 12 point over 16 point (Ideal Sans Light)




03. Colour

Aboriginal and Torres Strait Islander colours were developed as a palette with a direct reflection
back to the Cancer Australia brand palette. The Cancer Australia Red is present, with the
“Meeting Place Ochre” and the “Lung” colour (25% tint of PMS 465) being the other dominant

colours.

The CEO signed off on the below colour palette July, 2014.

other artwork colours

Cancer Australia Red - PMS 1807 as CMYK

Meeting Place Ochre - PMS 173 as CMYK

(at 100%, 75%, 50% and 25%)

Lung - PMS 465 (25% tint) as CMYK

Bowel - PMS 121 as CMYK

Breast - PMS 210 as CMYK

Gynae - PMS 2583 as CMYK

Prostate - PMS 2985 as CMYK
(is national prostate colour)

347 as CMYK
520 as CMYK
Cancer Australia - 179 as CMYK

Cancer Australia - 116 as CMYK




Examples of Covers to documents are provided below, utlising the Aboriginal and Torres Strait
Islander Colour palette across a series of Educational Resources.

Educational Resource Educational Resource
- Breast Cancer Pink PMS 210 - Bowel Cancer PMS 121
T
Australian Gevernment
Cancer Australia
Cancer Australia 4
BOWEL é
CANCER

©)

Educational Resource Educational Resource
- Gynaecological PMS 2583 (80% tint) - Prostate PMS 2985




04. Tapestry graphic arrow

The Tapestry graphic arrow incorporates all Cancer Australia palette colours, including tints
(except pink). This graphic represents a system of moving parts working together cleanly and
efficiently.

The Tapestry graphic arrow is used on the right hand side ofa document, and it aligned to the
centre of the headline text.

The Arrow is a ragged shape on its right hand side, whihc sits away from the edge of a document.

An example of usage is on the front page of this document.

A




05. Aboriginal and Torres Strait Islander
Artwork

This artwork was designed and produced by Jordan Lovegrove, from Dreamtime PR. This artwork
is titled “Our Journeys” and is a visual representation of the experience of Aboriginal and Torres
Strait Islander people with cancer.

The design rationale always sits beneath the artwork, as well as a copyright acknowledgment to
Jordan Lovegrove when the Artwork appears in full at the back of a long document.

The artwork also appears in part as a border at the base of documents, with the ‘motion’ or wavy
line and transparent white dots appearing at the top.

Artwork example:

The artwork ‘Our Journeys’ represents the experience of Aboriginal and Torres Strait Islander people with cancer.
The white dots are the journey of each individual; the patterned areas are the different landscapes and regions of
Australia; and the colours are the different cancer types. Cancer Australia, as the leading agency shaping cancer
control in Australia, is depicted by the central ochre meeting place which draws stakeholders together to share ways to
improve cancer outcomes. The kangaroo prints and the fish leading to and from the meeting place represent the flow of
information and engagement between Cancer Australia and Aboriginal and Torres Strait Islander people.

Artist: Jordan Lovegrove, Ngarrindjeri, Dreamtime Public Relations, www.dreamtimepr.com




Aboriginal and Torres Strait Islander
Artwork - Duotone treatment

Two types of treatment have been defined for the artwork as a duotone, to be used as a
background texture in design documents.

Illustrator artwork file to be used is: CAooo1 Artwork FINAL_duotone.ai

25% tint of PMS465 behind 15% 15% tint of the duotone artwork
tint of the duotone artwork

Duotone treatment examples:
Education Resource DL Flyer

[ WHAT’S YOUR
Contents COUGH “
TELLING YOU?

Lung diagnosad

cancar in Aboriginal and Torres Strait lslandar

people.

Prasartr 8 The carlier lung cancer is found, the better
ountry. 8 survival is Bkely to be.

How can you find lung cancer carly?

Do you have:

‘Session 2 - Lung cancar.

Conmme Rt Session
S oo * 2 newcough that doesn't go away
R Sesion

Heavaie EU Session g - 8 L JWM

AN e A 41 O TSIV « shortnessofbreath

a0 oa 3

ot e Appenax1 - a *  coughing up blood
n

) I you do, it isimportant to 30e 2 doctor, nursa or

— i = haalth worker. Thase symptoms may ba due to
= = : >

s Ce Bvnin, ot B 3 Sty ke W 02 ‘othar

it chackad out.

= *
o 2 lung cancer?

your

R Not smoking or giving up smoking i 2 good way
to reduce your chanca of gatting lung cancer.

25% tint of PMS465 behind 15% 15% tint of the duotone artwork
tint of the duotone artwork




06. Aboriginal and Torres Strait Islander
Design Elements

Circle Artwork

Five circle artworks have been developed to work alongside with the 5 major strands of cancer
type, especially those identified as being prevalent within the Aboriginal and Torres Strait Islander
(Aboriginal and Torres Strait Islander) community. A Generic Circle artwork was also created for
use in collateral that presents an overarching Aboriginal and Torres Strait Islander look and feel, to
be used when material does not relate to a specific cancer type.

Generic Circle Artwork

Lung cancer Circle Artwork Breast cancer Circle Artwork Bowel cancer Circle Artwork




Circle Artwork
The Generic Circle can also be used as as a watermark effect, appearing on either a white
background as a 10% tint, or a coloured background as a 15% tint.

Generic Circle Artwork examples:

t3
FORUM PROCRAN + NATIONAL ABCAIGINAL AND TCRRES STRAIT S ANGER CANCER FORUM Australiun Government
. Cancer Australia
Welcome from Cancer Australia e
Lung Cancer in Aboriginal and o
By amdg you Natioral Torres Strait Islander Peoples ~
i thoma for this Fonum, Working togthar on cancar,Cancer Austala 25 March 2015 A
¥ o Torres Stan 10 ddress Vibe Hotel, Darwin €
B thosignficantdspartiesIncanceroutcomes. | sessseees “
rove ey day Indgeon. PROGRAM ) 4
g ctaof carcr gt o My o e o _— _ =
o 830am-gocam  Regeirationscpen
900 -gomm Opening
A 902 - groam ‘Welcoms to Country
of evidence-based Information, Cancer Australla bs plaased 1o
= the Torres Strait ind e ool anc 920 - gseam Session 1 - Cancer in Aboriginal and Toers Strat
highty roga Isandar poopio - 100 on hung Gncar
shaso thoir ‘Cancer Austalia ung IRSOURCES.
for Aborginal and Tomes Stralt Blancer
‘Workars
the duagy 950 - Y0.353m Session 2 - Lung Cancer Clnical Pathwars. 471
1n Aboriginal and Tormes Stratt Eandar people, and cancers for which Aboriginal and Tormes Strat
standar poce nds " 0.5 - 10.30am Session 3 - Ramote Tobacco Program s47r
Concor st Natora! Torres Cancer
= ot —— [
achiaving thts cbjectie Ovrcing thabaers s
N30 -12.00 midday | Session § - My GNCEr joumney
— e e [
Cenre s Improving Gncer autcomes of
s47f
8 7

Halen Zorbas AO

* 10% tint on white background — — * 15% tint on coloured background




Dotted line Artwork

Dotted line artworks have been developed to work as motifs to highlight text or provide ‘dividers’
to sections/parts of documents.
These are set into 5 colour strands.

White: for reversing out of colour
Black: for use against stronger colour blocks

Beige, Red and Orange: as the colour options to use to highlight text or areas of interest.

Straight Line Motif

000000000 0000000000000 00000000000000000000000000000000000000000000 0000000
000000000 000000 0000000000000 0000000000000 C0P00PRP0 000000 CRCRROIOINOPOOIPORPOIOROOTNRODYS

Curved Line Motif

Fish and Kangaroo Paw Line Artwork




Other Motifs

The Meeting Place Circle is an adaption of from the Aboriginal and Torres Strait Islander
(Aboriginal and Torres Strait Islander) artwork, pulling out the central motif of the circle, as a
stand alone design element. The “Lung’ design element also part of the Aboriginal and Torres
Strait Islander Atrwork, and is used as a background element behind text to add texture and
interest to a page. Currently it appears in lung cancer collateral, but can be used across generic
material as well.

Meeting Place Circle

Leaf Design Element (lung cancer motif)

Folios

Please note all folios are to be treated as a graphic element
with the page number appearing in a round, red circle always
appearing at the bottom left and right of the document.




Artwork element examples:

Education Resource

OUR LUNGS, OUR MOB « COMMUNITY EDUCATION RESOURCE

Presenter’s Notes:
Welcome and Acknowledgement
of Country

Purpose: This session aims to wel ici and
in the workshop.

Presenter’s notes

SLIDE1

Introduce yourself (including back 4 and e,
Explain that the workshop is informal and ici toask
throughout the workshop.

Explain that the material covered in th kshop may be sensitive, and some
participants may feel emotional.
If available, introduce the ¢
support is available.

llor or social worker and let the participants know that

demnnmCoumy
Introduce the person who will be performing the Welcome to Country.

Ask participants to introduce themselves to the entire group or ask participants to turn
to the person next to them and introduce themselves. This provides an opportunity for
participants to get to know each other.

»mdﬂﬂm
The workshop today will increase our und ding of lung cancer and the
benefits of di ing it early.

 Overview of the workshop

SLIDE2

Give the participants a brief overview of the workshop:
There are 5 sessions with a break for morning tea or lunch.

OUR LUNGS, OUR MOB = COMMUNITY EDUCATION RESOURCE

* Session 1- What do we already know?

‘We will find out what we know about cancer & risk factors.
Session 2 - Lung cancer

‘We will learn about lung cancer symptoms and when to go to the doctor, nurse or Health
Worker/Practitioner.

Break

Session 3 - Let’s yarn about lung cancer

‘We will watch a DVD with some stories from people with lung cancer and how it
impacted them and their families.

Session 4 - Our

‘We will talk about health and supportive services in our

Session 5 - What we have learnt?

‘We will go over what we have learnt during the workshop.

CLEX Y vee
. .
. ®eeeee® e, ...ln...‘.

* Document title: Caps, Ideal Sans Medium and Light - 8 point

* Headline: Archer 24 point, 16mm space after

* Curved Line Motif: always beige colour when appears on white

* Curved Line Motif: always red colour to

indicate end of a section or chapter

* Folio circle motif




Artwork element examples:

Forum Program

FORUM PROGRAM « NATIONAL ABORIGINAL AND TORRES STRAIT ISLANDER CANCER FORUM
Welcome from Cancer Australia Overview of Cancer Australia
_.“...-u..._.""."'u ....0-0-.._.".. ..... ..“"".00 R L T
I am delighted to welcome you to Cancer Australia’s National Cancer Austraa blizhed by the Australi 20060 beneft all A
Aboriginal and Torres Strait lzlander Cancer Forum. In line with our flected b d their families and e i S —— of
theme foe this Forum, Working together on cancer, Cancer Australia cancer and improve the well-being of thoze di db ing that evidence inf
ummwMMWMMMAW on, screening, diagnosis, and &
and Torres Strat lsander i RSN W .
e sgpcart e o o ek g ol ey g s e
by cancer, control.
AbunmAbo-‘m-ldemSnmlshndaAnmaiusn Ahy‘nus-u‘w(‘am‘-—'— ; health
every day. | -dqud-dTmSvaMpeqia-dpmp‘eh‘nuimdmAm&
hghermnfmdummandm;oﬁmﬂﬂyw&eﬁun Cancer Australia h i
cancer th Strait Istander people through:
oFrisk thei of early detection and referral & s P d debivesis
© imporniance of arly £=e d key cancer messages
s RN W, VR & SU
A i d o ' Sy p— inf - e e +
vlevsdenu—buedmfam&ncshmrﬂuuphsedw S e . o
b ing a program that aims oo A 1 £z of barric d
dwm&gwudTm&mlmmbmwwd:m-ﬂ-mkm =
youin your role. You will ear fom highy regarded experts who wil s m"‘""""’""!m
I oo o st e cupport your abiltyto rai de vital Cancer Australia will Do for Aboriginal and Tores Strait
-.famn-dwwpeopkmﬂ-mmddwhmlumymmmm lander peoples. This work wil continue to be bult ful model of ith
This Forum will focus on breast cancer and lung cancer, the most commonly diagnosed cancers  and Torres Strait Islander pecples and it
in Aboriginal and Torres Strat slander people, and for which Aborginal and Torres Strait . ledge within th i sk and
Islander pecgl ience sgnificantly poorer th people. + improve the capacity of Aboriginal and Torres Strait lslander Hesith Workers to provide cancer
Cancer Austai’s Ntional Aborginland Tores S ander Cances Forum provides the A e
ity for us to identify and sh ginal . Jeural needs
and Torres Strait Ilander people. | hope you benefit in ways which ywu'kqmle-\ i derstanding of gaps through data monitori
achieving this objective. Asthe lsd nons T ey I
policy
Signed, We h: range of Supp rk you do. Please come and visit us in the foyer!
84 7 General information
Wednesday 11 June from 8.30am Thursday 12 June from 8.30am
Helen Zorbas AO Social gathering
Networking Function  Wednesday, 1 June 5-6pm, Westminster R
Morning Walk Wednesday and Thursday, 11-12 June, 6.45 - 730am
Meet in King George’s Square (Next to the horse statue)
Counselling Support
The Cancer Council QLD can provide phone counselling if needed.
Cancer Council Helpline 131120 Monday to Friday 8am - 6pm
Chillout Zone
The chillout zone is a space for you to recharge and catch your breath between sessions.

* Document title: Caps, Ideal Sans Medium and Light - 8 point

* Headline: Archer 24 point, 16mm space after

* Curved Line Motif: always beige colour when appears on white
* Red Dotted Line Motif: used as a ‘highlight’ tool

* 10% tint of the Generic Circle Artwork

* Lung Design Element on coloured background

* Curved Line Motif: black when appears on coloured background

* White Dotted Line Motif in a coloured box. Used as a way to highlight text.




07. Illustrations

The Aboriginal and Torres Strait Islander brand identity is built strongly around the Aboriginal and
Torres Strait Islander Artwork and graphic elements, it can readily incorporate illustration. The
illustration style has been developed by Dreamtime PR, and a series of illustrations commisioned
to provide a basic library of Aboriginal and Torres Strait Islander images. An illustration always
appears ‘deep-etched’ and in a long document it appears at the start of the Chapter or section it
relates to.

Illustration example:

Education Resource

Additional Resources

s Please note: the full catalogue of images is contained within:

i e CAo001 lllustrations-Catalogue_sm.pdf




08. Acknowledgement statement

All publications in book or booklet format need to include the Acknowledgement of country
and cultural diversity statement. This statement has been approved by the CEO and is required
due to cultural sensitivities, and sits on the inside front cover (or as close to) as possible. Standard
placement for the text is above the legal/copyright text, in a transparent box with the header
underlined with a dotted motif.

Acknowledgement example:

Acknowledgement of country and cultural diversity)

Cancor A lia acknowlodges the traditional f country throughout Australia, and their continuing connaction
tohnd,muadmtyWomoulmp.thothunmdthﬁ and to elders both past and present.”
Cancer Australia recognises that ‘Aboriginal and Torres Strait Islander people’ is the preferred term for referring to

Aboriginal peoples and Torres Strait Island llectively. This term recognises the distinct cultures, languages and
homelands of Australia’s Indig
In this & nd Australlans’ may be used in place oAb x-f‘TmSmIslanderpoopUMm

i in tables or graph: statistics with other groups
Australk that the key inf: provided in the d is dlearly presenteds
In this d Ind A lians’ refers t Aboriginal and Torres Strait Islander peoples from Australia, and
does notinclude people from other
Information from the 20n Census suggests that 3% of the Australlan population identfied as being of Aboriginal and/or
Torres Strai Iskander origin.«

Ourlungs, our mob mmmmﬁ\y‘aducnﬁon resource’ s
2z -
O el ity acnoation vas A and praduoad by
Cancer Australis] / /

Locked Bag 3, Suawberry IGills NSW 20121 v

L 6129357 9400 Fax: 612 9357 94771 N\ 2
Eﬂ.'nm cancersustralisgoyau) \,

Cancer Australia 20147 N\
SEN Print: 078-1-74127-274-1 Online: 7817412727591 7

Paper based publicatione
mﬁum.hanw&#kuwdhm&muﬂmﬂh for your own personal use
qﬁmmpﬂo‘mmhnhndmmﬁnmmhtaﬂyﬂmcmcmJ-
not use the for any ial purpose and retain this
part of that reproduction. Amh-#hpm-wﬂwmwhw.rﬂwhhw-
nou-,.llotbnnﬁhmmdnnd,wmmMhnm‘ﬂ&y&.hwwm.‘ﬁnvu&mw
w(.hmnodam)vmh-ukﬁmhwmﬁomwdmﬁm&mrm-&n
and rights are to be sent to the Publications and Copyright contact
Mwumwuawmuwwm A

Internet sites| b
This work is copyright. Yonmdovnbdd-pllv print and reproduce the whole or part of this work in unaltered
form for your own personal use or, if you are part of an organisation, for internal use within your organisation, butonly
af you or your ion do not use the duction for any | purpose and retain this copyright notice
and all disclai ices as part of that duction. Apart from these rights to use as permitted by the Copyright
|Act 1968 or allowed by this copyright notice, all other rights are reserved and you are not allowed to reproduce the

Mm-nypno‘fh-wurkmlnym(d-ehmmaoﬂmu)mhamﬁmhnqqmrhqnmﬁavmnm

permission from Cancer lia to do sa. ights are to be sent
mmm-M&MmohrmrMmMMESWMNmmw
Coples of this resource can be downloaded from the Cancer \l b gov.au]
muﬂndm s
Cancer Australia. Our lhings, our mob v | i Cancer A lin,~
Surry Hills, NSW, 2012
17 i ided by Cancer Australia is not intended to be used as s substitute for an independent bealth
,v/ f I's advice. Cancer lia do mwlmbrmmhmwmlﬂm\
/ dunl‘m-undun[umL—LCm-Au-u.l- Jevel erial based on the best availsble evid, )}
/| ancer and ..ol....u..a..l.v... ibility for th or comgl

the.




09. Aboriginal and Torres Strait Islander
web fonts

The Cancer Australia website has a section/page dedicated to Aboriginal and Torres Strait
Islander (Aboriginal and Torres Strait Islander) news, resource releases and updates. Web
licences for the Aboriginal and Torres Strait Islander fonts have not been purchased, with web
compatable fonts in an approximation of the Aboriginal and Torres Strait Islander style to be
used. This ensures fonts will load correctly across all platforms and devices.

All body text / bulk of text for online resources:

Lato

Headlines / or header text for all online resources:

Domine

10. Supporting documents

Reconciliation Action Plan

Our Reconciliation Action Plan (RAP) documents our ideas and actions on ways that we as an
organisation, and as individuals, can contribute to closing the gap. We have used the principles of
Relationships, Respect and Opportunities to assist us. The RAP has been developed by our RAP
working group, made up of energetic and passionate staff members. The RAP’s principal advocate
within the organisation is the General Manager of Cancer Care. Our RAP represents the views,
ideas and values of the whole organisation, and ownership of our RAP goals and actions has been
embraced by all staff at Cancer Australia. Dedicated staff will be guiding the implementation of our
actions and the monitoring of our progress.






