



































ADF uniform items

ADF members posted or appointed to integrated groups, positions, and operations
are permitted to wear an approved ADF shoulder patch and ADF ball cap in
accordance with the member’s Service dress policy.

ADF shoulder patches and ADF ball caps are protected by legislation and may
not be procured or displayed by anyone who is not an ADF member acting in the
course of their duties, without written authorisation. Use of unapproved uniform
items is illegal.

Individuals and teams that procure and use unauthorised patches and ball caps are
in breach of section 83 of the Defence Act 1903 (Cth).

ADF shoulder patch

The standard ADF shoulder patch design replicates the ADF Ensign; with the group
or unit name — as an acronym or spelt out in full — identified below the ADF Emblem.

As the ADF shoulder patch is worn on the right sleeve the design is displayed in
reverse. This reversal of the design reflects Australian and British flag protocol where
the flagpole is considered to be located at the wearer’s front.

Groups and ADF entities

All Defence groups have approved shoulder patch designs available for Service
personnel appointed or posted to their group.

Identification below group level (e.g. divisions, branches, directorates and their
military equivalents) requires group-head approval in addition to that of the \/CDF,

Example of the ADF shoulder patch for the
Defence Digital Group.

Example of the ADF shoulder patch for Military
Legal Training Centre.
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ADF entities with an approved ABf badge

ADF entities with an approved ADI* badge have the option to use a reversed gold
and black version of their charge.in place of the ADF Badge. Apart from the inclusion
of the unit's charge all other dasign requirements remain as per the standard ADF
shoulder patch.

Example of the ADF shoulder patch for the
Defence Force School of Languages displaying
the Charge from their approved badge.

ADF-pall cap

Fligible Navy and Air Force officers are permitted to include single or double row oak
leaves, appropriate to their Service, on the brim of the cap.

Example of the stitching pattern for the ADF Badge
as it appears on the ADF ball cap.

Oak leaves

Eligible Navy and Air Force officers are permitted to include single or double row oak
leaves, appropriate to their Service, on the brim of the cap.
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ADF logos

ADF logos are used when identifying ADF sports and special projects,

ADF logos are always displayed with the ADF Brandmark, and in a manner that
reflects the ADF Brandmark’s precedence and prominence,

The design of ADF logos is to display a consistent look and feel. Having new, and
existing, ADF logos adhere to the approved look and feel ensures the ADF brand
integrity is maintained.

Each new, or modified, logo is to be authorised by the VCDF, in accordance with
the ADF Brand Manual.

Design requirements

As ADF logos are displayed with the ADF Brandmark, it is important that they are
designed in a manner that is sympathetic of the ADF Badge and do not overwhelm
it. ADF logos usually contain an icon and text element; locked up together as a
single image in a manner that provides a visual balance between icon and text.

Icon: The icon is a simplified graphical representation of the
essence of the sport or special project. Where a human form
\\& is required, it is to be simplified and gender neutral. The icon
= should not include graphical elements that do not accurately
represent the sport or special project e.g. shields or chevrons.
The icon is to contain the three Service colours.

Text: The text identifies the ADF and the sport or special project
name (Note: Special projects without the prefix ‘ADF’ may

use their own acronym in place of ADF). ‘ihe typographiy is

dark blue uppercase Helvetica Neue T --Light Exiarided (ADF
acronym) and Extended (lower text). Wien the icon appears

to the left of the text (inline), the taxt alignment is 1o be left;
whereas when the icon is placad above the text (stacked), the
text alignment is to be cernirad.

RUNNING & ATHLETICS

Where a sport or special project choose 1ot {0 include an icon for their logo they
are permitted to identify themselves using text alone, either inline or stacked. Text-
only logos still require approval from tne VCDF prior to use,
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For maximum flexibility, each ADF logo is to be produced in four versions:

) ADF

RUNNING & ATHLETICS

N ADF

B RUNNING & ATHLETICS N

inline — cclour inline = mono

~
ADF ADF
RUNNING & ATHLETICS RUNNING & ATHLETICS

stacked — colour stacked — mono

Whiare the ability to use colour is limited, the mono version may be displayed in a
single colour to achieve maximum contrast against its background.

Typography lockup

- DF

~xi CYCLING
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Colours

Metallic

The metallic version of the ADF Badge colour palette displays the breakdowns for
CMYK, RGB and Hex formats.
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- cMyk @ 0 ® 14 75 @
S— RGB . 115 102 @ 53
7756C HEX 736635
- ok - @ o ® 16 85 @ 50
S— res @ 160 134 ® 4
1754 HEX A08629
m cvr. @ 0 o 17 94 @ 27
- 863 ® 193 160 @ 30
7{53C HEX C1A01E
oMk @ 2 ® 13 88 @ 14
N
— RGB ® 207 176 ® 35
¥ HEX CFB023
- oMKk @ 2 o7 75 @ 17
P— RGB ® 202 182 ® 5
7810 HEX CAB64B
cMK @ 5 Cx! 73 @7
S RGB o 217 199 @ s6
4580 HEX D9C756
cMyk @ 2 o1 45 o>
- RGB ® 233 223 @ 151
a616 HEX E9DF97
- cMyk @ 0 ®o 0 @ 8o
rv—— R @ 87 87 @ 37
HEX 575757
- cMyk @ 0 ®o 0 @ s
ReB @ 134 134 @ 134
Mid Grey
HEX 898989
oMK @ 0 ®o 0 @ 18
RGB 1 1 1
— ® 215 215 @ 215
HEX D7D7D7
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Colours
EEEE

Service colours
The ADF and Services colour palette displays the breakdowns for CMYK, RGB and

Hex formats.

ADF cMyk @) 58 ® 92 12 @ 54
PANTONE* RGB . 81 40 . 79
262C HEX 51284F

Navy cMyk @ 100 ® 8 5 @ 36
S RGB ®o 32 ® o
2610 HEX 00205B

Army - oMYk @ 2 ® 100 85 ® s
pove— RGB ® 200 16 @ 4
188G HEX C8102E

Air Force oMYk @ 42 o7 8 [/
S— RGB ® 1M 185 @ 202
550C HEX 8DB9CA
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Typography

The ADF Brand has three fonts available for design and communication tasks. The
primary font family is Helvetica Neue, and all of the weights within the family
can be used to create a hierarchy. When Helvetica Neue is unavailable Arial is to

be used.

Helvetica Neue

AaBbCcDdEeFfGgHhliJj

1234567890
Helvetica Neue Light

AaBbCcDdEeFfGgHhliJj

1234567890
Helvetica Neue Light ltalic

AaBbCcDdEeFfGgHhliJj

1234567890
Helvetica Neue Bold

AaBbCcDdEeFfGgHhliJj

1234567890
Helvetica Neue Bold Italic

Helvetica Neue Extended

AaBbCcDdEeFfGgHhliJj

1234567890
Helvetica Neue Light Extended

AaBbCcDdEeFfGgHhliJj

1234567890
Helvetica Neue Extended

For use with ADF logos only

Other Helvetica Neue fonts in the family include

Helvetica Neue Thin
Helvetica Neue Thin ftalic
Helvetica Neue Roman
Helvetica Neue Italic

Helvetica Neue Medium
Helvetica Neue Medium itziic
Helvetica Neue Heavy
Helvetica Neue Heavy Italic
Helvetica Neue Black
Helvetica Ne:¢ Biack Itailic

Arial

AaBbCcDdEeFfGgHhliJj
1234567890
Arial Regular

AaBbCcDdEeFfGgHHhliJj

1234567890
Arial ltalic

AaBbCcDdEeFtGgHhliJjj
12345678490
Avrial Bald

AaB5CcDAEsSiGgHhliJj

1234567590
Anal Bold ltalic

AaBhCcDdEeFfGgHhliJj

1234567890
Arial Black
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Times New Roman the secondary
font, should only be used with
existing templates.

AaBbCcDdEeFfGgHhIiJj

1234567890
Times New Roman Regular

AaBbCcDdEeFfGgHhliJj

1234567890
Times New Roman ltalic

AaBbCcDAEeFfGgHhIiJj

1234567890
Times New Roman Bold

AaBbCcDdEeFfGgHhIilJj

1234567890
Times New Roman Bold Italic
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Co-branding the ADF Brandmark

The ADF Brandmark is an integral element of the ADF brand identity and reflects
Australian Government authority. It is not to be used to promote, or identify an
association with, external entities without the written approval of the VCDF.

Department of Defence brand and logo. The Defence brand is the primary brand
of the department. When used the Defence brand is representative of all elements
within the department, Service and civilian.

Unless the material being produced requires identification of the Defence diarchy
the Department of Defence logo and the ADF Brandmark/Badge should not appear
together on marketing material. The ADF Brandmark/Badge cannot be displayed on
Defence branded material without VCDF approval.

ADF or multi-Service event or team. Entities within the ADF Headquarters (HQ)
structure must adhere to the ADF brand. Entities located external to the ADF HQ
structure must adhere to the appropriate Group or Defence brand guidelines.

Combined ADF and APS event or team. The preference is to use Defence
branding to identify and promote the whole-of-Defence — One Defence —
composition of the event or team.

However, where a joint team of ADF and Australian Public Service personnei are
representing or promoting the capabilities of an ADF HQ entity it is appropriate to
use the ADF Brandmark.

Front Reverse options
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Service badges. The three Service badges are permitted to appear individually with
the ADF Brandmark on marketing material.

If the ADF Emblem is required for use with a memorial then it should appear with all
three Service badges, or as & standalone image.

ADF badges and loges. The ADF Brandmark may be used in conjunction with
approved ADF badges and logos.

Industry. Co-branding a joint Service emblem—brandmark, badge or logo—with an
external entity’s logo is riot appropriate where Defence has entered into a contractual
or fee-for-gervice arrangeinent,

Where the ADF provides support to an event or organisation it may be appropriate to
recognise ADF’s contribution by displaying the ADF Brandmark in a manner

that identifies the relationship and our contribution. In these instances permission to
use the ADF Brandmark must be sought from the ADF Brand Manager. If use of the
ADF Brandmark is approved then a statement that accurately describes the nature
of the relationship = for example ‘static display provided by’ or ‘proudly supported
Ly — must appear in close proximity to the ADF Brandmark on the communication
material.
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Glossary

Australian Defence Force (ADF) encompasses the armed services of the Royal
Australian Navy, Australian Army, and Royal Australian Air Force.

ADF Badge is the official ceremonial symbol displayed when identifying the ADF in
its entirety.

ADF badge refers to a Defence emblem which identifies an integrated unit.

ADF Brandmark comprises the ADF Badge, the ADF acronym and the words
‘Australian Defence Force’ locked-up together as a single image.

ADF emblem includes the ADF Badge, ADF Brandmark, ADF badges, and ADF
sports logos, all of which are Defence emblems,

ADF Emblem is an official joint-Service ceremonial emblem of the ADF, displayed on
the ADF Ensign and uniform items.

ADF logo refers to a emblem that identifies an ADF sport or special project.
ADF unit is an integrated entity with a Commanding Officer.
Charge is the unique device designed to present an ADF unit,

Co-branding means the adjacent display of emblems or logos, the placement oi
which may imply an association between the two,

Commanding Officer means an officer appointed command under section 5 of the
Defence Force Discipline Act 1982 (Cth), and for this purpose is at least officer rank
0O-5 equivalence.

Defence means the Department of Defence and the ADFR

Defence emblem as defined in section 83 of the Deferice Act 1903 (Cth) means
an emblem of the ADF or an arm of the ADF and includes a badgs, a regimental or
other similar distinctive mark, an armlet or an acccutrement,

Department of Defence refers to non-Servics elements of Defence,

Integrated describes activities, operations; and entities in which elements of at least
two Services participate.

Logo is an emblem identifying ari entity, or a symbol used for promotional purposes.
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Service means either the Royal Austraiia Navy, Australian Army, or Royal Australian
Air Force.

Sub-branding refers to the adjacent display of emblems or logos of an identity
within an overarching entity.

Tri-Service refers to the participation of all three Services and is included within
the definition of intagrated,
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